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LOOK, CHUM... 


That last Manuscript you sent out. . 


Did the letter from the Editor say ‘’This is 
a honey! Voucher for check going through 
today.’’ Or was it “Sorry, but this one just 
doesn’t jell?’’ 


Was it really a Story . . . or was it a tale 
or a narrative you tried to peddle as a Story? 
Do you actually know the essentials of a 
salable Story? 


Do you know the difference between Plot and 
Story . . . and why formula plots get the 
rejection slips while formula Stories get the 
checks? 


Do you know the Three Manners Of Preser.- 
tation . . . the only three used in the great 
majority of Short Stories . . . and just what 
parts of the Story should be written in each 
one? 


Do you know the Nine Ingredients inherent 
to most Stories . . . and where they should 
be used? 


Have you ever seen a picture of a well-con- 
structed Story . . . drawn to scale in graph 
form showing exactly what belongs where? 
Do you have on your desk a 500 word Syn- 
opsis of the Story . . . not of one particular 
story but of any Story in the Adventure, 
Sport, Love, Air, Sea, Far North, Detective, 
Mystery, Business Problem, Marital Life, 
*Teen-Age Tribulation or what-have-you 
fields . . . all laid off in Scenes and Plot 
Steps ready for guidance in composition and 
Timing? 


NO? 
Then, Chum, you need 


MASTER FORMULA! 


95% of the Short Stories published today 
follow the pattern shown by MASTER FOR- 
MULA. Proof lies in the magazines on your 


Isn't it time to quit fumbling? Gamble a 
penny post card for our ROAD MAP FOR 
WRITERS. It answers most of the questions 
posed above and gives you a wealth of writ- 
ing information you never knew about. 


Just address: 


MASTER FORMULA 


Box 1741 Fresno, Califorma 
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Study by 
} Manuscript criticism... 


“The future belongs to those who prepare 
for it now.” 


MAREN ELWOOD | 


| Author’s representative, literary collabora- | 
| tor, Author of the current non-fiction best | 
seller, CHARACTERS MAKE YOUR 
STORY (Houghton Mifflin,) Book-of-the- 
| Month Club recommendation; WRITE 
| THE SHORT SHORT (The Writer, Inc.), | 
}and her latest book, 111 DON’TS FOR| 
WRITERS, published by Gehrett-Truett 
Hall. 
Fiction 
Radio | 
English | 
Journalism | 
How to Study | 
Public Speaking 
Humor & Gag Writing | 
Prob. of the Prof. Writer. 
Mystery & Detective | 
Article & Feature 
Advertising 
Newspaper 
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Juvenile 
Screen 
(Approved for Veterans; 
also non-quota Foreign Students) 
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Professional 
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writing. 


MAREN ELWOOD, Agent 


HOW 

TO GET 
YOUR BOOK 
PUBLISHED ... 


The basic policy of this firm is to encour- 


age new, unknown writers. But we are 
also pleased to lend our imprint to the 
books of established authors who find it 
difficult to place their current work. 
FREE 

BOOKLET 

If you are looking for a publisher of your 
book (or pamphlet), learn how we can 
help you. Write today for Free Booklet 
BB 
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HERE IS 


HELP 


in one valuable booklet 
for the story writer 
Just Published 


CHARACTER 


by 


CATHARINE BARRETT 


This booklet inciudes the series of articles, 
concluded in the October A&J, written 
by one of the most successful writing 
teachers of our day, 


PLUS 


her handy character chart and exercises. 
Mrs. Barrett’s treatment of “Obsession,” 
“Basic Human Needs,” “I echnique of the 
Warning,” and “From Life into Fiction” 
is bringing her highest prafse from writers 
who are SELLING THEIR MSS. 


Special Introductory Offer 
90 Cents (regularly $1) 
With THE TECHNIQUE OF FICTION, 
by Willard E. Hawkins (cloth bound) - 

ONLY $3.00, postpaid. 


Author & Journalist 
Denver 10, Colo. 


Gentlemen 


Please send me at once, postpaid 


( ) CHARACTER, by Catharine Barrett, 
for 90 cents 


CHARACTER and THE TECHNIQUE 
OF FICTION, $3. 


Name Street 


City Zone State 


October, 1950 


The Spotlight Turned on the 
New Poetic Movement 


NEW POETIC LAMPS AND 
OLD 
By Stanton A. Coblentz 


By plain, explicit analyses and ex- ¢ 
amples, the editor of WINGS clears { 
away the fog that has been bewilder- ¢ 
ing writers of poetry. He offers dozens ¢ 
of illustrations of the confusion, be- { 
fuddlement and sheer perversion that 
have overtaken our poetry. But he ¢ 
shows, by specific quotations, that ¢ 
vigorous poetry still sprouting § 
among us. 

A book for every poet who would 
understand his craft, or who seeks 
light amid the chaos of conflicting 
standards. 


S 


Indexed—large, readable type. 


THE WINGS PRESS 


P.O; Box 332 Mill Valley, Calif. 


If You’re Not Selling, 
There’s Something Wrong 


IS IT faulty story structure? Weak suspense? Lack of 
a strong, double-stitched plot complication? Dull, ama- 
teurish dialogue? Improper presentation? 


EDITORS seldom take time out to put beginners straight 
on whatever defect brought a rejection instead of an 
acceptance. Young authors are unable to spot such irregu- 
la 2s in their own work—they’re too close to it Even 
old-hand professionals irequently send out a desperate 
cry for competent aid when they fall into a slump 


WHY stumble clumsily in the dark? Why not INVEST 
a few dollars, find out not only what you're doing wrong 
but HOW TO CORRECT those defects? 


1 WORK from a practical experience gained in more 
than 25 years of writing and selling pulp, slick, and book- 
length fiction. What it took me long, hard years to leatn 
I cheerfully pass along to my clients Each author is 
treated as an individual bere; no standard procedures 
ever are followed Encouragement, understanding, pati- 
ence and priceless assistance always go to my writers. My 
work is guaranteed to improve your copy. I do not merely 
tell you what’s wrong: I show in actual illustration how 
to properly handle the defective bits I might unearth in 
your story. This highly beneficial work aids you in all 
future copy. Many clients have termed a single criticism 
‘‘a complete course in story writing.’’ 

RATES are $3 for any script up to 5,000 words; $5 up 
to 10,000 words and $10 for novels any length beyond 
10,000 words. Send novels railway express prepaid t 
envelope and fee must accompany all submissio: 
reports always made. If your story is found salab’e, it’s 
Started on the rounds and 10° is deducted from sai7s 
price. Five sales cancels handling fees 

REMEMBER: You don’t squander your money here. 
You INVEST it! 


ERNIE PHILLIPS 
Carlsbad, Calif. 
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Box 341 


Jack Woodford’s new book tells 


HOW UNKNOWN WRITERS 
CAN GET A “BREAK” 


Publishers and edi- 
tors will hate 
Woodford for this 
daring expose... 
but YOU will thank 
him! 


Nothing like this book 
has ever been pub- 
lished! Send for your 
copy now! 


OU SWEAT and slave and drip blood to get 

that manuscript into shape. Then you ship 
it off to a publisher. It comes back. Again and 
again it comes back. Is the manuscript at fault? 
Sometimes. But most likely, says Jack Woodford, 
it comes back because you're unknown and un 
published . . . because the Loud Literary Lamas 
— who think they know it all — can’t recognize 
what the public will like and pay for. 
They didn’t think Edgar Rice Burroughs was 
any good. Or Rudyard Kipling. Or Chic Sale. 
Or scores of other writers they consistently re 
jected. But these men went on to tremendous 
success. How was this success won? How might 
you do it? Read Jack Woodtord’s “The Loud 
Literary Lamas of New York.” 
In ‘“‘The Loud Literary Lamas,’ Woodford telis why a 
Tejection by a publisher could be the lickiest break oi 
your life! He shows how many publishers can actualy 
ruin a writer before he gets started. He proves that if 
you really have something on the ball — something the 
public wants — you can literally thumb your nose at the 
Publishing fraternity and still make a lot of money 
your writing. If you're interested in writing to sel, ‘ou 
Must read ‘‘The Loud Literary Lamas of New York 
No other writer in America would dare write, and release 
for publication, the startling facts in this book If yo 
think Woodford has been daring before, ‘‘you ain't 
Mothing yet'’’ Run, do not walk, to your nearest 
store and ask for ‘‘The Loud Literary Lamas of New 
York.’"’ Or, fil! in and mail the coupon. Send no money 
Just pay the postman $2.50, plus postage. Money back in 
5 days if not delighted. This amazing volume cou'd be 
the turning point of your writing career 

Vantage Press, Inc. 
35 So. William St., New York 4, N. Y. 


SEND NO MONEY — MAIL COUPON 


fron 


| 


Vantage Press, tnc., 

35 So. William St., New York 4, N. Y. 

Please send me . copies of Jack Woodford's | 

new book, The Loud Literary Lamas of New York. 

I will pay postman $2.50 each, plus postage and 

may get a full refund within 5 days if not sa_-is- 

fied 

SAVE POSTAGE /( ) Check here if you nd 
payment with coupon, and we'll pay postage 


Name 
Address 


City 


HOW LONG IS A STORY? 


| Where is a town? 
What's the name of a man? 


F YOU HAVE ever tried giving a concrete 

answer to a hypothetical question, you know 
how a literary consultant feels when someone 
asks, ‘‘What can you do with my story, and what 
will it cost?’’ If such a question could be answered 
without seeing the script in question, it would 
mean that every manuscript received is ‘‘put 
| through the mill’ with the same stereotyped treat- 
ment. 


| conferred with one man for two hours re- 
garding his book, and he got it published. | 
worked on another book for two months, doing 
a rewrite, with the same result. Quite a differ- 
ence between two hours and two months! Clients’ 
needs are varied, and the costs cannot be honest- 
ly determined until | know what the needs are. 


| provide manuscript editing, constructive criti- 
cism or complete revision, depending on your in- 
dividual needs. Write today for my free folder, 
“Literary Help,” and tell me about your writing 
problems. 


Interviews by arrangement only. 


CHARLES CARSON, 


Literary Consultant 


601 So. Vermont Ave., Los Angeles 5, Calif. 


New Method 
makes SELLING 


EASIER...MORE SURE 


The CREATIVE ABILITY DEVEL- 
OPER starts with you, your equip- 
ment, your psychology, your own way 
of expression. Through a wonderful, 
new series of daily reports, charts, 
tests and unique methods, you quickly 
learn to write salable stories, articles, 
plays, poems. 

This new training is excitingly dif- 
ferent and more effective...No tedi- 
ous assignments...no cut-and-dried 
lessons...no restraining formulas... 
You are aided to write freely, joy- 
ously, at the peak of your capacity. 
Low Cost. 


Complete information at no obligation. Ask 
for ‘Your Way to Successful Authorship.” 


SIMPLIFIED TRAINING COURSE 


1819 Gilpin Street @ Denver 6, Colorado 


Send TODAY 
for FREE 
BOOKLET 


Author & Journalist 


| he LOUD 
LITERARY | 

'LAMAS 
NEW VORK 

by SACK 


astly Personal 


Our mailbag has human interest, too. Let 
me dip into it: 

The stories of many rejections—and then 
success—with a manuscript are legion, and 
always encouraging to the writer with a be 
lief in his own script. Virginia Scott Minor, 
contributor of poeiry and of articles about 
poetry, from Kansas City, tells us that one 
of her poems, after 25 rejections, found a 
place in the New York Times and_ subse- 
quently a musical setting by a well-known 
Viennese operetta composer. Another went 
from place to place unsuccessfully, then was 
picked up by Christopher Morely for Satur- 
day Review of Literature; from there it was 
used by Louis Untermeyer for the opening 
of his anthology Stars to Steer By—and since 
then has been used in textbooks from many 
major publishing houses! 

In our August issue we carried a notice 
in “What the Editors Want Now” of the 
needs of the John D. Stanard News Service. 
Thirty days after the issue was out, Mr. 
Stanard wrote us that he had compiled the 
results of our notice—and by that time 443 
of our readers had replied! 

Toni Jouppi, of Silver Creek, Wash.—a 
long way from New York!—wants us to give 
our work with editors on behalf of good 
standards the title “Prods and Pats.” Along 
side the Prods, she says, let’s have the Pats; 
and she gives a big pat for Rose Wyn, editor 
of Secrets. “She usually has a story or a 
check back to me in a week or 10 days, and 
sometimes she has beat that record by wiring 
me of acceptance ahead of the check!” 


Jay Ellis Ransom—author of the contro 
versial article on writing research, which 
we published in our March issue—reminds 
us that in the prods and pats matter, particu 
larly the prods, “you have a lot of power in 
He reports that he made his first 
sale to Pageant for $300 through the dire 
tion of one of the pamphlets we use in our 
magazine promotion. “I call that Powe: 
with a capital P! Want a life subscription?” 

Ethal M. Parrish of Quincy, Mich., reports 
“What the Editors Want Now’ is grand! 
I've made two recent sales through it and 


have a third under fire.” And Grace G. 
Fisher of Grand Rapids: “Have just gone 
back through several years’ files of A&J and 
indexed them in my trusty work notebook. 
A tremendous undertaking but an eye-open- 
er—they make the best down-to-brass-tacks 
writer’s reference library imaginable. Frank- 
ly, | am amazed and delighted.” And Mrs. 
Tommie Brannick, Directora, the American 
School, Managua, Nicaragua. “Author & 
Journalist contains the most needed infor- 
mation in the most compact form.” 

And a reader from New Orleans talks 
about “trained seals’—by which I guess he 
means the staffs referred to when a magazine 
reports “staff written.” He says, “Let the 
free-lance slogan be: ‘Nix the trained seals— 
buy free lance or die on the newsstands.’ 

Yes, from where I sit, a good month, going 
into nice autumn weather—good letters, and 
some good checks, too, in A&J mail. 

— Av] 

With this issue we complete the series of 
four articles Catharine Barrett has contrib- 
uted on building character in fiction. The 
series has had very good compliments from 
readers, and the last one, it seems to us, is 
the best of the series. All the articles—plus 
Mrs. Barrett’s famous Character Chart and 
other material—are collected in her booklet 
Character announced elsewhere in this issue. 

The Jules Archer picture on the cover 
gives us a look at this young man who has 
been “going so good” with his free-lance 
work—and also with his help to other writers 
including his book J Sell What I Write in 
addition to his writing for A&J. There is 
much good sense on a little-considered topic 
in his article this month. 

Rog Phillips has been gaining one of the 
good reputations in the science fiction field. 
Speaking of that field—and fantasy fiction— 
our readers will notice that again this quar- 
ter our market list has had to expand with 
new fantasy titles among the magazines. It 
scemed best to depart from our ordinary 
procedures and indicate in the market list 
some coming magazines which are not even 
titled yet, the field is growing so fast! 

Hallack McCord is a prolific writer of 
trade journel material; he combines with 
this the teaching of writing, directing a 
trade syndicate, and writing publicity. 


AS. 


AUTHOR & JOURNALIST, published monthly at 839 Pearl Street, Boulder, 
Colorado. Editor 


Publishing Co., Inc. Editorial address: Denver | 


Colorado; Author & Journalist 


Alan Swallow Managing Editor 


Horace Critchlow; Business Manager, Raymond B. Johnson. (Correction: the September issue of Author & 
Journalist incorrectly listed David Raffelock as associate editor instead of co-editor, as was the correct 


designation.) Entered as second-class matter, May 


1948, at the Post Office at Boulder, Colorado, under 


the act of March 3, 1879. Ail rights reserved by Author & Journalist Publishing Co. Printed by Johnson 
Publishing Co., Boulder, Colo. Founded, 1916, by Willard E. Hawkins. SUBSCRIPTION RATES $2 per year, 
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SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional 
charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why, and 
give you specific advice on how to avoid those errors in future material. We report within two weeks. 
TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British 
and other foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, payable with material sent, is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
seven dollars for a script of 6,895 words). $25 for books of all lengths; information on terms for other 
types of material upon request. We drop all fees after we make several sales for new clients. A stamped, 
self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 19, N.Y. 


Comment on Scott Meredith’s WRITING TO SELL: 

x \ man whose business is selling the literary efforts of other writers should finally come to 
“know what makes a story tick. Scott Meredith is such a man, one of the more outstanding of New 
York’s literary agents. His book has very little of the theorizing which often proves quite worthless, but 
it is crammed with practical technique which will prove invaluable to the beginner And, we might 
add, it would not hurt some of the old timers to take a look at it, either . . .”—Minneapolis Tribune. 

Order YOUR copy from your local bookseller, or directly from the publishers, Harper and 
Brothers, 49 E. 33rd St., New York 16. $2.75. 
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Science fiction is the boy-wonder of writ 
ing now. Everyone says so, so it must be 
true. New writers are trying to break that 
market. Even old time writers are trying. 
Few of them are having much success at it. 
I've sold approximately my own weight in 
science fiction, in manuscripts, and my stuf! 
has been quite well received by the reading 
public. The experience I’ve gained might 
be of value to you if you want to try that 
market, or have tried it without success. 
One of the things that is especially diffi 
cult for a non-science fiction devotee to un 
derstand is, what exactly is a science fiction 
Is there some infallible guide that 
The answer is a 


storv? 
determines what one is? 
hesitant “‘yes.” 

Is there a formula for writing 
fiction? The answer to that is also a hesi 
tant ‘“‘yes.” In order to arrive at any ade 
quate conception of what science fiction is, 
and what its formula is, the broader field. 
fantasy, must be dealt with. 

Fantasy includes any story in which there 
is at least one element which is considered 
not to exist now, nor to have ever existed 
in the known past. That is considered is the 
kev to the definition. It takes in all the 
beliefs of the public, the veracity of history, 
and the reliability of eyewitnesses. 

The line of demarcation between fantasy 
and non-fantasy is often almost impossible 
to define. For example, in a story about a 
haunted house, no matter how bizarre the 
haunting is, if it turns out in the end that 
every bit of the haunting is due to explain 
able causes, the story is not fantasy. It’s 
fantasy onlv if there is at least one element 
left at the end that can’t be set down to 
rationally explained causes. 

There is an old story whose author and 
title IT don’t remember, that illustrates a 
close borderline case. It concerns a man 
haunted by a gray taxicab that didn’t exis! 
Every time he tried to cross the street this 
cab would appear, bearing down in’ him 
and he'd hop back to the curb, only to. se 
it vanish, 

He went to a psychiatrist for help. Th 
psychiatrist. told him the only wav to 
rid of the illusion was to ignore it. Cros 
the street anywavy. 
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For the fastest growing market 


He left the doctor’s office determined to 
follow his advice. As he stepped off the 
curb he saw a gray taxi bearing down on 
him. He walked bodly in front of it. The 
taxi driver told the cops, “Chee, da guy 
musta been nuts. He looked right at me, 
then sort of smiled and stepped right in 
front of me. It was too late to stop.” Yeah. 
It was a real cab this time. 

If I remember correctly, the build-up was 
that the poor fellow had killed a driver of 
a gray taxi. He had done it in cold blood, 
giving the taxi driver a chance to say some- 
thing like, “If you kill me I'll get you—if I 
have to come back from the grave.” 

The story is a fantasy because it’s general- 
ly conceded that it would be impossible for 
the driver to come back from the grave. It’s 
a fantasy even though it could be said that 
the delusion of seeing the cab that wasn’t 
there was strictly mental—the product of a 
guilt-scarred mind. It’s a fantasy because in 
the story there is left the possibility that 
the victim of murder did come back—a thing 
generally believed to be impossible. 

The story could have been converted into 
a psychological story (non-fantasy) by hav- 
ing the doctor do what a good doctor would 
almost certainly do—recognize at once the 
fallacy of advising him to ignore the phan- 
tom, properly diagnose his case as insanity, 
and perhaps give him shock treatments and 
hospitalization. Then you could have the 
guy leave the hospital, cured, step out into 
the street without seeing a gray cab bearing 
down on him at all,~be so glad he was rid 
of the delusion that in the middle of the 
street he suddenly decides to go back and 
thank the doctor again, and—gets run over 
bv a grav cab. 

Some people would still call it a fantasy, 
but the cure would make it non-fantasy, be- 
cause the fantasy element would be based 
on the possibility of the cab being a ghost 
cab, having some order of existence external 
to his mind, and conjuced up by the mun 
dered driver's ghost. Cure the man and you 
destroy that possibility. 

Phe fantasy was built on a basic premise 
that the ghost of the dead man existed. The 
reader must accept the premise for the sake 
he then recognizes 


of the story. Accepting it, 


the ghost’s problem—to get revenge—and ad 
mires the ghost’s indirect method of doing 
so by a technique used in boxing, wrestling, 
and football—a succession of feints followed 
by the real thing. 

All fantasy is based on a premise assumed 
to be true in the story, but accepted as not 
true or known not to be true, in real life. 
Fither that, or accepted as not proved at 
present, though possible of proof or disproot 
under certain unavailable circumstances. 

The same holds true for science fiction. 
Any pure fantasy can be converted to a 
science fiction story by a certain technique. 
In the one I've given, it would be done by 
shifting to the about-to-be-nurdered cab 


driver as the principal character, following 
him into death, and into the discovery that 
a living person consists of a multi-dimen 


sional complex, one plane of which is “peel 
ed off” by death. You would have him 
faced with the problem of dealing out jus 
tice to his murderer while not being able to 
“touch” him. You would have a_ little 
double-talk about the set-up the “dead” 
man finds himself in, with time-planes o1 
space-planes. 

However, I wouldn’t advise you to try it 
unless and until vou are thoroughly con 
versant with science fiction that has used 
that device. There is no quicker way to ex 
pose your ignorance than to try hyper 
dimensional techniques without knowing 
much about them. The same goes for super 
man stories. In fact, some editors will tell 
you the same goes for any science fiction 
story you can possibly write, with one ex 
ception. 

Strangely enough, that one exception is 
probably the one type of science fiction 
story you can write successfully, if you can 
write at all in a saleable manner. Basically 
it’s the taking of some not-vet-made applica 
tion of science and weaving its effects into 
a simple story about people. Ray guns are 
such science fiction invention. Jules 
Verne’s submarine was another, now caught 
up with by science and invention. The atom 
bomb is still another. 

There your basic premise is that a certain 
device is or has been invented. The catch 
is to make it something that doesn’t violate 
known science, unless you're solid enough 
in vour science to be able to raise a reason 
able doubt as to the finality of current con 
clusions in science. 

I have, for example, “invented” an extero 
ceptor deceptor, a radio-like device that 
picks up mental images and by a_ process 
of heterodyne augmentation builds up a 
real-appearing external object that doesn’| 
exist. That invention formed the story 
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“Squeeze Play” that appeared in Amazing 
Stories some time back, and the story “The 
Exteroceptor Deceptor” in a recent issue 
of that magazine. 

I “invented” a wire television recorder in 
the story “To Give Them Welcome” in the 
second issue of Other Worlds. It, I'm sure, 
is a semi-prophetic invention, because un- 
doubtedly there will someday be a home 
device to record television programs that 
has the handiness of a wire recorder. It 
might even use spools of wire! 

I “invented” a can opener that doesn’t 
make a hole in a can, but runs the contents 
through a hyperfield, bringing them out of 
the can by “lifting’’ them over the three 
dimensional barrier of the can itself. 

I “invented” a catalyst that causes steel 
or iron to burn by spontaneous combustion 
at ordinary temperatures, in a story, “The 
Tangential Semanticist.” That one might 
he possible, and would be a terrible weapon 
if actually discovered. 

I “invented” a chemical that produces 
immortality. That’s been done a good doz- 
en times by other writers. In my story, “The 
Involuntary Immortals,” I varied the theme 
by having the stuff unknown, having been 
created in some drug back in 1848, and no 
one knowing it had existed until a thousand 
or so people didn’t grow old, and didn’t 
know why they weren’t getting old. 

Che formula in all those stories was (a) to 
get vour “invention” into the story vividly 
and dramatically, (b) to make its effects 
on the characters the story. In plain langu- 
age, you have Joe, Tom, and Mary, who 
are ordinary people like you, and who would 
otherwise go on in their humdrum life. But 
suddenly they have X in their midst and 
they react to it. X makes their lives get com- 
plicated all of a sudden, and makes things 
more complicated, until the complexities 
resolve into an adjustment. The adjustment 
may be happy, ludicrous, or tragic. It does- 
n't make much difference so long as it’s satis- 
factory to the reader. 

The problem for you, the writer, is to 
dream up X. Once you have it, the story 
should come fairly naturally. How can you 
dream up X? There’s a formula for that, 
which, if followed, will inevitably bring a 
couple of X’s a month after you catch onto 
the secret of doing it by vourself without 
coaching. 

I read in the paper about an operation 
that cuts the frontal lobe off from the rest 
of the brain, and results in an insane per 
son becoming normal. I asked myself the 
question, what goes on in that frontal lobe 
after it’s cut off from the rest of the brain? 
I created a situation where a doctor “froze” 
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the slice that would have been cut, so it 
would reconnect after a year. I handled the 
story very badly and it came out under a 
pen name. The readers still liked it because 
it was a wonderful idea. They didn’t care 
that an “unknown” wrote it, and handled 
it poorly. 

I read in the papers about robot calcula 
tors, and wrote a story about a robot waiter 
whose ambition was to become a robot ca! 
culator. 

The X of the Tarzan stories by Bur- 
roughs is, “a child reared from infancy by 
the great apes.” He may have gotten that 
X from reading about Romulus and Remus, 
the founders of Rome. 

You don’t stumble onto X’s that are fasci- 
nating enough to form a story. You have to 
look for them continually, and if you do 
you'll get them often enough to sell an oc 
casional science fiction story. 

Your first few tries might be duds. Your 
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The writer who lives hand-to-mouth, by 
guesswork, gamble, and hope, is asking to 
be put out of business by the first ill wind. 
This is not to deny that he is a gambler. Of 
course he is. Nobody guarantees him a lis 
ing. He just bets what money he has saved 
up, or borrowed, that his idea (for a story) 
will hit it rich. 

But there are gamblers and = gamblers. 
Some men gamble so cautiously, stacking all 
the odds in their favor, that their gambling 
is less speculation than investment. Others 
stake everything on one spin of a wheel, or 
a turn of a card. The odds against their 
success are formidable. For every long shot 
that comes through, a hundred fail. But 
the gambler who plays his cards close to 
his chest has more than luck in his favor 
his chances are increased by skill and for 
sight. 

How do you budget, though a writer? 
How can you adjust the relationship be 
tween an income whose size you can't tell 
in advance, to expenses that are always 
nore than you imagine? Let’s begin at the 
beginning—the first year of freelancing. 
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HOW TO BUDGET 
THOUGH AN AUTHOR 


X’s may be trite, though original to you. 
Or they may be amateur and crude. But if 
you persist with ordinary intelligence you 
will quickly begin getting checks that will 
make up for the time and effort it took to 
get started. 

The formula, boiled down, is, (a) get an 
X, a basic premise that’s a takeoff on known 
science, of such a nature that its presence 
will create the complications necessary to 
form a storv, and (b) introduce it into a 
set-up of characters and background that 
you can present in a manner that will make 
it possible for the readers to project their 
svmpathies. Make the characters react to it, 
because the reader may not be able to un- 
derstand what your basic premise is about, 
but he can understand the reactions of a 
character like himself to that strange thing, 
and by following the understandable charac- 
ter’s reactions, learn as much about X as 
vou, the author, know. 


When you quit your job to take your chances 
on the open market, because you've been 
encouraged by some magazine sales, you 
want to be sure that you've got money in 
the bank. You'll need it. How much money? 
Well, that depends. 

Obviously, the more you have saved, the 
better your position is to stick out those 
first two rough years. I would say that you 
ought to think twice if you have less than 
$3,000 in savings. If you have $4,000 to 
$5,000 in the bank—plus some markets which 
seem reliable for you—you're in a fairly good 
position to fight your way into free lancing 
to stay. These figures are intended to apply 
to inarried men with one or two children. 
I would say that for single persons they 
could be safely cut in half. 

You can’t really work out much of a bud- 
get for the first year. All you can hope to 
do is to guess at your expenses, to the best 
of your ability. Add them up for the year, 
and see what you expect to be paying out 
each month, on the average. This will tell 
you what approximate monthly earnings 
you need to balance your family budget. 
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Expect to make less than that for your first 
two years as a free lance. Your big job is 
to make sure that your monthly income 
isn’t too much less. 

This needn’t alarm you, if you're protect 
ed by a sufficient amount of bank savings 
to help you cushion the loss. Thus, if you 
have $4,000 saved by the time you start free 
lancing, and you spend $1,000 more than 
you earn for each of the first two years, you 
will still have $2,000 in savings by the third 
vear. That means you're still in business, 
and by the third year your name has begun 
to mean something to editors. Your income 
should rise steadily after the third year. 

I am assuming that you're free lancing as 
a magazine writer. The picture is entirely 
different if you’ve given up your job to write 
a book. I didn’t do that, so I’m not quali 
fied to give any advice on how to budget, 
though a novelist. I have, however, known 
a number of writers who did that. [ don't 
know a single one who succeeded in staying 
a self-employed writer. A good book takes 
up to a year to write. The total advance 1s 
usually only $500, of which half is payable 
upon delivery of the complete manuscript, 
or on publication. The chance of getting 
much more than the advance, in subsequent 
royalties, is very slim for a first novel. 

In other words, from where I sit, giving 


up your job to write a book—even with a 


contract under your belt—is gambling the 
hard way. All you can really count on is 
that $500 advance, and you may have to 
Wait a year to collect even half of that. It 
you spent half that time on a short story for 
the slicks (even though six months’ steady 
writing on a single story would be fantastic) 
you would sull collect a minimum of $750 
from the slick magazine that accepted it. So 
Im assuming that if you're going to gamble 
on free lancing, your chips are on the maga 
zines for the best odds in your favor. 

The most fatal mistake you can make, in 
your first two years or afterward, is to keep 
no records. Some writers who take the plung: 
can’t be bothered. Their attitude is summed 
up by the writer who explains, “I’m no 
bookkeeper—[’m a writer! What good docs 
it do me to keep track of all the money | 
have to spend?) When bills come in, T pay 


AUTHOR’S LAMENT 
Mary Holman Grimes 


Communications that I getteth 

Are where the editor regretteth; 

I hope some day that down I setteth 

And what T write brings in some “lettuth” 
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them. When checks come in, I cash them or 
bank them. By not worrying about the 
money angle, I free myself for creative 
work.” 

That might be perfectly all right, too, if 
a writer’s receipts poured in so copiously 
that his expenses were a drop in the bucket. 
But that’s rare. In most cases, a writer 
must be bothered by the money angle, or 
he won't be in business for himself very 
long. Here’s what usually happens to the 
happy-go-lucky boys who “can't be both- 
ered: 

No checks come in for January, February, 
and March, during which they dig into their 
savings or go into debt to meet their bills. 
Suddenly in April, a bonanza—$1,500 in 
checks. Naturally that calls for a celebra- 
tion. So they celebrate, buy things for the 
house, new clothes, put a down payment on 
a new car, etc. Maybe $400 goes into the 
savings account—to replace $1,300 withdrawn 
during the first three months. Then May, 
June, July, and August roll along, with 
mavbe only a total income for those months 
of S600. More digging into the savings ac 
count, This pattern repeats itself—feast or 
famine—until these writers have spent them- 
selves out of business. 

Free lancing with a reckless disregard fo. 
the financial picture sounds romantic—bui 
not for the wives and kids of such writers. 
Any writer whose family encourages him to 
free lance owes it to them to give them as 
much security as he possibly can. And the 
only way he can do that is to keep close tabs 
on his income and expenses, to keep himself 
in the black. A safe margin in the bank 
ut all times is the professional writer’s li 
cense to practice. 

\ writer's bookkeeping doesn’t have to 
be complex. As a matter of fact, the more 
simple it is, the better. It should show him 
at a glance, at any time, exactly how he’s 
doing. It should also incorporate his philo- 
sophy about money. For example, suppose 
lie is normally prudent and feels that money 
should be put away for a rainy day. His 
books should be set up to help him do 
exactly that. Suppose he feels that he wants 
to spend a little and save a little as he goes. 
His bookkeeping method can also give him 
his cues in this respect. 

Here is how the latter writer—John X.—can 
go about setting up his record controls. 
First John adds up the amount of money 
he spent the previous year. The best record 
is obtained by adding up his withdrawals 
from checking and savings accounts, plus 
checks cashed. He divides this by twelve to 

him his average monthly expenses. 
figure becomes his average monthly 
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budget for the current year. If he wishes to 
play it safe—to allow for unseen expenses oi 
a margin for savings or special spending 
he can add 10°% or 20°% to this figure. The 
budget should be shown on a cumulative 
basis for each month of the current: year. 
Suppose the monthly budget figure is S510. 
It would appear like this:— 


Budget 
January $510 
lebruary $1020 
March $1530 
April $2040 ete. 


Next to the budget column, John X. keeps 
a record of his monthly income, also on a 
cumulative basis. Thus, tf he earns 3350 in 
January, and $400 in’ February, on the 
February line he would represent his earn 
ings to that date as $750. Here is how his 
income column might look for the above 
listed months: 


Budget Income 
January S 510 S 350 
February SIO10 $ 750 
March $1530 $1270 
April $2040 $1950 etc. 


The third column, “Profit Or Loss,’ is 
the kev column that tells John X. how he 
is doing for the year, on the basis of his 
estimated expenses. If he is showing a 
heavy loss. that is his cue to cut down and 
economize. If he is showing a nice gain, he 
may be able to knock off for a week or two 
to vacation or to gather material for a maga 
vine article on speculation, Or it may show 
him that it’s safe to buy that new standard 
typewriter he was thinking about. Here is 
how the complete ledger looks: 

Profito 


Budget Income Loss 
January S 510 S 350 —~ § 160 
February S1O10 S$ 750 260 
March $1530 =— $ 260 
April $2040 S1950 -~ $ 90 etc. 


You may pefer an alternate budget meth 
od. Instead of using an average monthly 
budget, based on the previous year’s ex 
penses, you can substitute in the first col 
umn monthly expenses of the current year. 
This will give you a more accurate picture 
of income and outgo, and your true profit 
or loss, progressively, as each month goes 
by. The advantage of the first method, how 
ever, is that it gives you a steady figure 
within which you can try to hold you 
monthly expenses, and shows you how vou 
are doing in relationship to that objective. 

An “Accounts Receivable” page is also 
good idea, in that it helps you evaluate you 
probable earnings in the near future. ! 
divide the page I keep in half. On the lef! 
side I list the items which are ‘“‘sure maney 
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that is, which I know detinitely have been 
accepted, but for which checks have not yet 
been received. On the right side I list the 
items which are “probable’—that is, assign 
ments IT have completed and sent in, but 
which are not yet officially accepted. Inci 
dentally, [ include no fiction in the “prob 
able” list. for the obvious reason that. it’s 
almost impossible to say what story will or 
won't sell. 

Here is how my “Accounts Receivable” 


page looks:— 


lecepted font. Totals 
MAG. A: “Good” 125 125 
MAG. B: “Smoke” 150 275 
MAG. C: “High” 150 125 

Probable lint. Totals 
MAG. T: “Man” 100 100 
MAG. L: “Sins” 125 225 
MAG. N: “Tips” 150 375 etc. 


Fhe Accounts Receivable page lets me 
know at a glance the total amount of money 
I have definitely coming in, and also the 
amount that IT can fairly well count on at 
a later date—even if I discount the total of 
the “Probables” by some 10°). The Ac 
counts Receivable page also indicates to me 
how hard I have to work. I try to keep the 
combined total of “Accepted” and “Prob- 
able” to a specified sum. When the larder 
starts to get empty because of checks com- 
ing in, | bend my back to fill it up again 
to the specified sum. A good, fat “Accounts 
Receivable” page will also serve to give you 
a feeling of security... exactly like a good, 
fat bank account. 

Yes, vou can budget, though a_ writer. 
My own firm belief is that if vou don’t, 
you won't be a writer for long. Writers go 
broke becausc they don’t take the trouble 
to find out how and why and when they're 
going broke. With a good, clear set of 
books. vou can get along nicely even on 
$3,500 a year, if vou have to. Without them, 
vou can earn $30,000 a year—and still have 
to bee the grocer to wait a few weeks. 

You can't) pay him with yesterday's 
thoughtless binge. 


Betty Trishman 


Oh curse the heartless editor 

And bring to him affliction 

Who keeps a manuscript three months 
Phen says: “No free lance fiction.” 


And may his corns ache mightily 
If after weeks of sittin’ 

He sends back this notation: 
“All articles staff written.” 
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FROM LIFE INTO FICTION 


CATHARINE BARRETT 


(Ed. Note: This concludes the series of 
articles by Catharine Barrett on characier in 
fiction.) 


Life is the great source of 
the writer, and many memorable story chan 
acters are drawn from real life. This is not, 
however, so simple a procedure as it may 
appear, particularly when the writer possess 
es intimate detailed knowledge of the pet 
son he has chosen for a model. 

While real-life personality is a network 
of varied qualities and imotivations, the et 
fective fiction character is a single aspect 
of personality, exaggerated and intensitied, 
and given a direct logical motivation. ‘The 
more fanuliar the writer is with the com 
plex character of his real life) model, the 
more difficult he finds it to simplify that 
character to the requirements of fiction. He 
tends to include characteristics and details 
which, though true to the person himself, 
are neither essential nor relevant to the 
story. The result is either an amorphous 
story personality—wiich is no fiction charas 
ter at all—or an inconsistent character. And 
invalidate or nullify an 
characterization. 


material for 


INCONSISLENCICS 
otherwise well-built 

If one is to use live models, it is undei 
standably simpler to work from strangers o1 
slight acquaintances, for they do not bring 
with them the vast amount of mental and 
emotional impedimenta inseparably 
bound to the personality with which the 
author is too familiar. 

However, even though they recognize the 
difficulties involved, writers will from = time 
to time feel they must use for their 
individuals intimately known to them. Foi 
the writers faced with this problem there 
are special techniques that can be employed. 

The creation of an effective 
sonalitv from a real-life model requires, as 
does the creation of any fiction 
that the writer himself have a clear, 
and consistent concept of the character. To 
achieve this concept the writer will follow 
the usual course: he will visualize the plivsi 
cal aspects, select an appropriate name, fill 
out a detailed chart of the life and nature 
of the character. 

But before he does any of these a 
formation must take place. 


stories 
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character, 
whole, 
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And here, in this process of transforma- 
tion, lies the secret of successful translation 
of personalities from life into fiction. 

The process is a personal one; it takes 
place not on paper, not on charts, but in 
the consciousness of the writer. It is the 
alteration of perspective by which the origi- 
nal real life identity is lost and the person- 
lity becomes to the author only that very 
special creature, the story character. 

For the fiction character is not a real per- 
son, but merely an illusion of reality. By 
the time of final writing, the author has 
put the original personality through a high 
lv refined process of selection, highlighting, 
and discard. He has superimposed upon it 
the requirements of his story, its situation 
and action. And in the way he treats his 
story, in the choice allowed him as he selects 
ind emphasizes and deletes, he has intro- 
duced into the characterization something 
of himsel, his own attitudes values. 
Hence the story character, as it reaches print, 
combination of substances from. three 
sources: from the original life model, from 
the particular story situation, and from the 
zuthor himself. 

The first step, then, for the writer who 
is drawing his fiction character from life is 
to work toward the necessary adjustment of 
perspective, that divorcement of his know 
ledge of the original from the new concept 
ol the story character. “This is not a mechani- 
cal process, to be accomplished innnediately 
at will. It is an inner process, a matter of 
growth and metamorphosis that requires 
tune. There are, however, certain techniques 
writer can employ to hasten and 


Soa 


which the 
encourage 

He can begin by planning his story as a 
whole. He will consider the over-all effect 
he wishes to achieve, and the role his char- 
wcter will pley in achieving that effect. Is 
it to be the story of a valiant personality 
who achieves his goal, or of a pitiable char- 
acter who is defeated, or of a despicable 
Villain who wreaks great wrong and is or 
is not punished in the end? The story may 
be of a more subtle pattern than these; it 
may be purely character revelation, the 
weak man continuing in weakness despite 


the process. 


Continued on Page 30) 
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ALAN SWALLOW 


More on a writer's library. 

James Neill Northe, poet and bookselle 
of Oklahoma City, reminds me that in my 
basic library for poets I might well hav. 
suggested Vaida Stewart Montgomery's 
Verse Forms Old and New, published by 
Kaleidograph tor a dollar. Besides the ma 
terial indicated by the title, the book also 
contains a market list. 

This was an oversight. I remember the 
book with a great deal of affection, for I 
think it was the first book of its kind I ever 
owned—along with the rhyming dictionary 
published by the same firm, at the same 
price. Other and more expensive books are 
naturally more complete; but these books 
belong certainly among the most popula 
and best of the inexpensive handbooks toi 
poets. T know several poets who, just as | 
do, owe gratitude to help secured from these 
books as well as from the policies main 
tained for the parent publication, Kaleido 
graph magazine. 

Next month shall consider a_ list 
books valuable to the writer of non-fiction, 
and I should be glad to hear from readers 
who have found some book to be particu 
larly helpful to them in this largest writing 
field. 

I have qust recetved my first letter from 
a reader, the letter forwarded on to me by 
the magazine editor. What am I to do about 
it? Am T right in assuming that the editor 
is no longer interested in the matter, since 
he has forwarded it to me without comment? 

Each author, as he begins to make soni 
thing of a success, may expect to receiv 
letters from readers. And each author has 
to make up his mind what he is going to 
do about them. Most authors I know mak« 
a real effort to answer all such letters—in 
explanation, i the reader does not unde) 
stand or is carping; or at least a_ polit 
note of thanks if, as is probably more cu 
tomary, the reader sends appreciation of 
the author’s work. Obviously, it is possib! 
that this sort of correspondence could b: 
come very heavy, even seriously interrupting 
the author's productive labor. If it does 
threaten in this way, the author must make 
some decision about the best way in which 
he may maintain good relationships with 
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ADVISING THE BEGINNER 


Books; letters from readers; fillers 


these correspondents without sapping his 
energy and time to his own detriment. 

fo the questioner, my answer would be, 
by all means, reply at least briefly, with 
thanks, to a person who has thus taken time 
to send a note of appreciation. But be 
prepared to be wary of the correspondent 
who demands much more time—for advice, 
for help, for a hundred and one things the 
wuthor may not properly be in a position to 
fulfill. 

‘The questioner is correct in assuming that 
he need not write to the editor to show him 
the correspondence or otherwise bother him 
with it. 

My problem is that of fillers—how specift- 
cally are they to be prepared? 

At trmes filler markets call for very brief 
items—bright sayings, good quotations, ques- 
tions-and-answers, etc.—and will not return 
matter not used, but merely pay for what 
is held and published. For those markets, 
the use of the 3x5 card or the postal card 
may be appropriate. 

For other materials of a filler nature, 
practices vary considerably among writers. 
\lany use the small card consistently for 
submission of anything brief enough, even 
when sending off material with return enve- 
lopes to markets which handle tiller material 
much as other manuscripts. Other authors 
will try—at Jeast for all filler manuscripts 
except those few for the markets indicated 
in the paragraph above—to prepare the 
script in the standard manuscript style. 

Whichever should personally choose, 
many readers successfully selling fillers can 
tell me that they use the other method. I 
offer, then, a personal opinion; but I would 
definitely use standard manuscript style for 
all filler material except that specifically in- 
dicated for the card or postal card. 

What do you advise in regards to co 
respondence schools in writing? Are they 
worth the fee? 

The only wav I know to reply to this 
question honestly is say that there is 
certainly no general answer to it. Without 
teaching and 


question, really successful 


study of writing has been carried on by the 
correspondence method of instruction, just 


as, without question, really successful teach- 
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ing of writing has been done in the class- 
room. Just as surely, some poor teaching 
has occurred many, many times with both 
types of instruction. ‘The problem for the 
person learning to write is to find the in- 
struction he can best use among those avail- 
able to him. First he ought to find out 
what is available to him in the way of train- 
ing help, through the mail and in workshops 
and in classrooms. ‘Then he should find 
such information about each that he will 
be able to evaluate it for his own needs and 
expectations. 

The problem of worth the fee involves 
still another judgment of values. I suppose 
that if each of us could buy the combination 
of qualities which makes for steady successful 
writing, we would extend our resources to 
the utmost to make the purchase, whether 
that be, for one or another of us, a few 
dollars or thousands of dollars. But the 


judgment in this case is more subtle than 
that, greatly more subtle. It is a combina- 
tion ol factors involving one’s resources, 
one’s needs, the availability of training, the 
judgment of the quality of the training, 
one’s stake of determination and persistence. 


We know that some successful 
have had no “formal” training or help but 
have learned what they have learned by 
self-study and experience. We know, just as 
well, that hundreds and thousands of suc 
cessful writers have had some, or even con- 
siderable, help from courses they have taken. 


writers 


The only general advice, then that I feel 
offered is that a beginning writer 
should probably seek some his 
training, making the best choice that he 
can concerning what available training will 
help him most at that time. And at another 
time, he may well want some more. 


can be 


ABC’s OF ARTICLE WRITING 


HALLACK McCORD 


One of the most profitable articles 
wrote was what I like to call an “ABC-type” 
article. It was profitable, because it took 
me about an hour and a quarter to. plan 
it and put it on paper. To date it has gross 
ed well over $200—and this does not count 
the reslants done on the original manuscript 
which have also sold, bringing in additional 
money. 

I call this script an “ABC-type” article for 
two reasons. First of all, its format follows 
a regular “ABC” pattern. Second, it’s as 
easy as ABC to write—it practically writes 
itself. 

Brietly put, the ABCtype article is a 
“how to” type of piece. The purpose of a 
“how to” article is to tell someone how to 
do something or how to make something 
or how to do something better. But the 
unique thing about the ABC article is that 
vou give the reader twenty-six tips—of a 
“how to” nature—each one beginning with 
a different letter of the alphabet. 

In other words, the first tip or suggestion 
should begin with the letter “A,” the second 
with the letter “B,” and so on. 

The sales possibilities of such an article 
are tremendous. For instance, within the 
business paper writing field you might do 
an article titled the “ABC's of Accounting,” 
and give the reader a separate Up on a 
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counting principles—one for each letter of 


the alphabet. 

Or, within the religious-juvenile field, 
you might do an article for intermediate or 
youth publications, entitled “The ABC's of 
Camping”—this time telling the reader a 
new camping hint for each one of the 
twenty-six letters. 

Or switching to the women’s or “women’s 
personality-selfhelp” field, you might do an 
article on the “ABC's of Personality De 
velopment” or the “ABC's of Child Care.” 

Whatever you do, however, the pattern is 
quite the same. But let’s exemplify with 
what might be the first three tips in an 
article which might well be called the 
“ABC's of Successful Writing”: 

ACCURACY 4s: a quality which suc 
cessful writer can afford to ignore. Before 
sending any script to an editor, every write 
should be sure of his facts. 

BREVITY is a characteristic which is in- 
herent in much good writing. The profes 
sional writer tells us that it is foolhardy to 
use a hundred words when ten will do as 
welt. 

CARE should be taken by every writer to 
study his market before he starts to write. 
That's the way to insure maximum sales of 
one’s literary output. 

And so it goes tor the remaining letters 
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of the alphabet. You'll note that each tip 
vou suggest does not have to be anvihing 
startling or earth-shaking. Quite honestly, 
the most important thing is that each tp 
begin with the correct letter of the alphabet 
—and that it fit the individual case reason 
well. 

When doing an ABC article, I find it a 
good idea to put on an explanatory first 
paragraph before I go into the ABC routine. 
Thus, a typical lead for our hypothetical 
“ABC's of Writing Success” article might 
run: 

‘To be successful. free-lance author 
must know his writing fundamentals. Are 
you sure of vours? Here are the funda 
mentals of writing success—reduced to then 
ABC's.” 

From here on, of course, you simply go 
into the ABC song and dance, a separate 
tip based on each letter of the alphabet. 
Here, however. are a few final tips on using 
the ABC form with maximum effectiveness: 

Plan your article before you write it. 
Strive to think up a key-word for each letter 
of the alphabet before you begin work. Xs 
you plan, you may find you are having some 
difficulty in developing tips beginning with 
such letters as Q, X, Z, ete. 

I've found that “Zeal” and “Zest” can 
often be worked into the Z-category; “Quick 
action,” ete., will often work for Q; and I 
often let X stand for that “unknown quan 
tity’ tied up with whatever you're writing 
about. 

2. Avoid flooding the same editor with 
too many ABC-type scripts. It's a novel form 
that may well catch an editor's eye once a 
vear. But it’s also the sort of thing an editor 
will quickly get sick of. Hence, send the 
same editor only one ABC-type script at a 
time. If he buys that. don’t send him another 
similar one for a good, long time. 


— 


Curl W. Loveday, editor at Lock Publishing 
Corp., 220 W. 42nd St., New York 18 informs 
us of a new magazine his firm will publish—as 
yet unnamed. “We will particularly need sports 
articles, first person adventure stories, and 
Horatio Alger type of personality articles. We 
will also consider humorous pieces, or any arti 
cle of general interest to men. Leneth shou! 
be between T800 and 2200 words. Payment of 
S50 or more, depending on the niece. Good 
8x10 glossy prints will go a long way towai 
acceptance of articles, and, of Course, any pie 
tures published will be paid for separately. 

“We will consider fiction slanted for he-man 
consumption, from 800 to 2500 words. Again a 
$50 minimum on the short ones, and 2c a word 
minimum on the longer pieces. We are espec 
lv interested in so-calied ‘off-trail’ fiction.” 
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Here's how Palmer 
Students are doing 


. . . How Does Your Own Success 
Compare With These? 


f “ Graduate Now Leading Author 

A. FE. Van Vogt, one of the 
all-time greats in science fic- 
tion, author of five published 
books, stories and 
noveleltes, writes: “The Palmer 
Course is excellent. It was a 
milestone in my career.” 
New Writer Succeeds 

“After only six lessons I sold 
my first article, then re-wrote 
it and sold it to another pub- 
lication, and recently adapted 


scores of 


it for third. ‘Thanks to 
Palmer for help encour- 
agement.” kK. N. Halburnt, 


Knoxville, Tenn. 
Can’t Keep Up With Sales 

“LT had never written a line 
before starting the Palmer 
course, vet started to market 
my articles after the first les- 
sons. Now I can’t write fast 
cnough to keep up with sales 
of my articles.’—Hugh G. Jar- 
man, Montreal. 


FREE Lesson Shows How 
You Learn at Home 


So you can see for yourself how interesting, how help- 
ful Palmer Training may be to you, we make this gener- 
ous free offer to send you: 

(A) S$ lesson of our proven home-study course, with 


(B) ectual writing assignments showing how you “‘learn 
by doing;”’ 
(C) typical 


answers showing how professional writers 
y do the work; 

ted 40 page book ‘‘The Art of Writing Sa'able 

describing opportunities for writers details 

of our complete instruction by our 

staff of professional writers; and 

Approved what famous authors, students and 

or graduates say about Palmer Training, 

Here is your opportunity to learn, 


it} 
Veterans without cost or obligation, how 


Palmer home study training may 
Secsecssessseseee. help you as a writer. Send today. 


Palmer Institute of Authorship 
Established 1917 


The Art 
| Member, Nat’! Home Study Council 
| 1680 Sycamore, Desk G-100 
Hollywood 28, California 
Palmer Institute of Authorship 
1680 N. Sycamore 


FREE Hollywood 28, Calif., 


Desk G-100 


Please send me free book, ‘‘The Art of Writing 
Sa'able Stories," explaining the unique features 
of your This request is confidential and 
no salesma call 
Mr ) 

Mrs ) 

Miss ) 

Address 
City Zone State 
; Please print clearly. Veterans: check here O 
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HANDY MARKET 


STANDARD PERIODICALS—A 

American Legion Magazine, 580 5th Ave., New York. (M 
Out of market for fiction. Articles handled on assignment. 
Query. Joseph C. Keeley High rates, Acc. 

American Magazine, The (Crowell), 640 5th Ave., New 
York 19. (M-25) Short stories 3000-5900; complete nov 
elettes, 20,000; hort shorts; vignettes. Articles usually 
arranged for Robert Meskill, ion Ed First 
rates, Acc 

American Mercury, The 
New York 22 (M-35) 
medicine, science, music, 
and essays, short stories, 
goff 3c up, Acc 

Argosy (Popular), 205 E. 42nd St., 
Short stories of colortu!. adventuref: 
5000 novelettes, 10,000- Art 
person adventure, sports, 
living; features; Mason, 
Terrill, Exec. Ed rates, Acc 

Atlantic Monthly, 8 Arlington St., Boston 16. 
Critical essays, human-interest articles, 6000-8000; 
short stories, 4000-10,000; verse; unusual personal 
perience; high iiterary standard) Edward Weeks 

Acc. 
Magazine, 818 W 
Articles on p'aces, 
tourists, 500-600, with 3 
teresting places, pe 


570 Lexington Ave., 
foreign affairs, art, 
profiles, etc., articles 

verse. Charles An- 


(Spivak), 
Political, 
personality 
up to 3000; 


New York 17. (M-25) 
1, dramatic living, to 

1500-5000, first- 
science, medicine, 
Ed. Dir.; Rogers 


(M-50) 
sketcnes, 
ex- 


Detroit 1. (M- 
people and events of interest to 
or 4 good photos; fillers on in- 
events, 200-300 words and photo 
No cartoons, poetry, quizzes, fillers of the oddity type, 
first-person accoun‘s of vacations or tours. E. W. Morrill 
Acc. Supplementary rights released 

Collier’s (Crowe!!), 640 Fifth Ave., New York 19 
Short stories, 1200 to 5000; serials up to 64,000; 
om poplar questions of the day 3500; fillers; 
verse on!y rarely Knox Burger, Fiction Ed. 
fates, Acc 

Commentary, 34 W 
litical, economic, sociological, 
4000. Verse, any length. Elliot 
for articles, Acc. 

Coronet, ed. address 


Hancock Ave., 


p'e or 


(W-15) 
articles 
cartoons; 
First class 


33rd St., New York 1. (M-50) Po- 
religious. Short stories, 2500- 
E. Cohen. $150 base rate 


New York 22 
articles under 5009; 
No fiction or poetry 


488 Madison 
factual anecdote packed 
one-pagers jokes 
Bamberger G sod rates, Acc 
Cosmopolitan Magazine (Hearst), °59 8th Ave, New 
19. (M-25) Outstanding short stories 4000-6000; 
shorts 1000-2000, novelettes 10,000-20,000; serials 
book-length novels, non-fiction features 
cosmopolitan interest 2000-3000. Herbert R 
First-class rutes, Acc 
Elks Magazine, 50 E. 42nd St., 
Afticles to 3500 cartoons 
fiction to 5000 
Esquire (Esqui 
22. (M-50) S i 1 
viewpoint; SE sketc hes, 
2000: cartoons, cartoon ideas 
cording to quality and length 
Everyhody’s Digest (W. J 
imgton Ave., New York 17. (M-25) World events, politics, 
business, personalities, unique d human interest stories, 
humor, etc 1800-2000 80°; ligest, 20° new materia! 
Theodore Irwin Good rates, Acc 
Extension (The National Catholic Monthly), 
bash Ave., Chicago 5. (M-3C) Short stories, 2000-6000; 
romance, adventure, detective, humorous; six installment 
serials, 5000; short shorts; articles; cartoons. Eileen 
OvH Good rates, Acc. 
People and Pictures 
, New York 1. (Bi-M) 
strong human interest ar 
personalities articles with personal 
general reader; expceser of unusual! situations in American 
life; sports material appealing to wide audience; photos 
with high human interest value. Dan Merrin, Good rates, 
Acc 


Ave., 


York 
short 
50,000 

Articles 
Mayes 


(M-20) 
western 


New York 17. 
out doors, 


ort stories, 
David A. Smart 
Needs satire. Acc 

Smith Pub. Corp.), 


es 


Buys ac- 


420 Lex- 


1307 S. Wa- 


350 5th 
1000 - 


(Martin Goodman), 
2 or 3 articles a month, 
ticles profiles of vivid 
application to the 


HOW MANY POETS? 


One We can 
competition with our honest, friendly 
criticism at rates within vour reach. Send 
ie not to exceed a total of 
50 lines) plus s.a.c.—Sl Try 
vou'll come again. (Book lengths on 
quest) 


million! help vou meet this 


or por 


us Once 


re 


THE PCETRY CLINIC 
P.O. Box 352 Roseburg, Oregon 


LIST 


Flair (Cowles Magazines, Inc.), 511 Fifth Ave., New York 
17. (M-59) General interest articles, 1000-1500; photos; 
poetry. F'eur Cowles. Payment by quality, Acc 

Ford Times, Ford Motor Co., 3000 Schaefer Rd., Dear- 
born, Mich. (M) Well- -illustrated, travel, place, sport, or 
other articles, 1200-1500; shorts; photos, with Ford angle. 
10c, Acc. (Query.) 

Fortune, 9 Rockefeller Plaza, 
Articles with industrial tie-up, 95°, staff-written. Some 
source material purchased. C. D. Jackson 

ee, Magazine, 49 E. 33rd St., New York 16. (M-59) 
Timely icles for intelligent readers; short stories; es- 

fil: lers; verse. Frederick Lewis Allen. Good rates, 


New York 20. (M-1.25) 


Acc 
Here's HOW: 
1512 Jarvis Ave., 


The Magazine of Money Making Ideas, 
Chicago 26. Feature material, with or 
without photos, rough sketches, or diagrams, which fill 
slogan ‘helps you get ahead by telling how,’’ 1000-2500; 
filers with profit angle; cartoons. Raymond E. Brande!l 
3c vp, 10 days after Acc 
Holiday (Curtis Publishing Co.), 
delphia 5 (M-50) 


Independence Sq., Phila- 
Quality articles, well-illustrated, on 
and people in sections of United States and foreign 
our 1509-5000; short stories, 2500-5000; good place 
background preferred. Ted Patrick. First class rates, Acc 
Journal of Living, 1819 Broadway, New York 23. (M-25) 
Inspirational, philosophic and practical advice articles on 
longevity, nutrition, health, marriage, personal problems 
Leonard M. Leonard, Ed.; Frances Goodnight, Features 
Ed. Excellent rates, Acc 

Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago 
(M) Articles on national affairs and community problems, 
1000-1800. Felix B. Streyckmans. $35 for 1000 words; 
$50-$75 for 1500-1800, Acc. 

Liberty, 270 Park Ave., New York 17 
after ceasing publication wnder former 
be revived under new owners. No free-lance 
present.) Virginia Travers 

Maclean’s, 481 University Ave., Toronto, 
M-10) Short stories, love, romance, sea, mystery, industria! 
war, adventure, outdoor, up to 6,000; serials, novelettes. 
Artic] es of general interest, including science, personalities 

etc, 2500-4000; light verse, cartoons, quizzes 
angie ‘helps, but is not essential. Ralph Allen 
up, Ace 

Magazine Antiques, The, 40 E. 49th St., New York. (M-65) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
giass, china, metalware, furniture, etc., 1000-2500; Essays; 
news items; photos. Alice Winchester. 3c, Pub.; exclusive 
photos, paid for at cost. 

Mate (Goodman), 350 5th Ave., New York 1 (Bi-M) 
First-person adventure stories of a'l types: fiction about 
2500 and 5000-6090; one-page features 500-700 with single 
illustration; photo illustrations; oddities. Noah Sarlat 
Fair rates according to quality 

Marine Corps Gazette, The, Marine Corps Schools, Box 
106, Quantico, Va. (M-30) Professional, military, Marine 
corps, naval, air subjects, 1000 to 5000, illustrated, with 
mphasis on amphibious warfare. Major James A. Pounds, 
U.S.M.C. 2-3c, Pub 

Men's (How!and), 


(This magazine 
owners, is to 
market at 


Canada. (Semi- 


415 Lexington Ave., New York 17. 
(M-10) Short short and longer stories to 3500: articles 
to 3000 on outdoor action; photos. Phillip Andrews. $100 
for fiction, somewhat less for articles, $6 photos, Acc. 
Mr., 33 W. 42nd St., New York 18. True adventure 
stories and adventure fiction, 2500. George Shute. Vary- 
ing rates, Acc 
National Geographic Magazine, 16th and M Sts., N. W.. 
Washington 6, C. (M-50) Official journal National 
Geographic Society. Articles on travel and geographic sub- 
jects - to 7500; photographs. Gilbert Grosvenor. First- 
class rates, Acc 
National Motorist, 216 Pine St., 
M-15) Articles 1500-2000, with glossy photos, on peop'e 
and places of the West, history, travel techniques, out- 
door. Bert Stewart, Jr. 2c, Acc.; photos at varying rates 
National Police Gazette, 1560 Broadway, New York 19 
Factual police stories, sports stories, to 1500; personality 
pieces on sports figures; short Washington items. Haro!d 
H. Roswell. 2c up, Pub. 
New Liberty Magarine, 
ada (M-10) Short shorts 1200-1500; stories 3000 
novelettes to 20,000; artic’'es on entertainment per- 
lities heal self-improvement, objectively treated; 
hoto featur photos Keith Knowlton. 2-5c, fiction 
$75-$100 articles: A 
New Yorker, The, 
Short stories and 
graphical material 
light verse yood 
Pageant, 535 
ment on'y 
Park-East, 220 E. 42nd St., New York. (M-25) 
stories, 1500-2000; 500-2500 articles of interest to New 
photes: cartoons. George Wiswell. $50 up, Acc 
(Public Employees News), P.O. Box 2451, Denver 1, 
(M) Articles 500-2000; fiction 500-2000; verse 


San Francisco 4. (Bi- 


150 Sineoe St., Toronto, Ont., 


(W-15) 
and bio- 
ideas; 


5 W. 43rd St., New York 18 
humor 400 to 2000; factual 
up to 2500; cartoons, cartoon 
rates, Acc. 

5th Ave., New York 17. (M-25) By assign- 


Slick 


Colo 


Author & Journalist 


but Telegram 


is a newspaper 


It makes a great deal of difference in the a trade-mark must protect it diligently. 
meaning whether you write fe/egram or That’s another reason why we ask your 
Telegram. The first is something the second continued cooperation in the use of the 
receives all day long. capital “C’? when you have occasion to 
refer to Coke or Coca-Cola in your 


In the same way, it makes a difference 
columns. 


whether you write and print Coke with a 
capital “C."’ The use of a lower-case initial 
changes the meaning completely. 


“or Coke is the friend »pular abbre- : 

For Coke i the frien ly, pop lar a bre Ask for it = 

viation for Coca-Cola. As such, it is a Clee, 
either way... both 

proper name. Correct usage calls for the 


trade-marks mean TRADE-MARK ® 
upper-case ““C”’ always. 


the same thing. 
Also, Coke is a registered trade-mark. 
Good practice requires that the owner of 


THE. COCA-COLA COMPANT 


October, 1950 


telegram is a message sent by telegraph 
<p 
4 
Cola 


maximum 20 lines 
Material of genera 
and articles; cartocns $5-$15; erse 50c 
to $10, Acc 

Photo News 1 and), exin Ave., New York 
17. (M-10) r cet for non-fiction features 
Phillip Andrews. Good rates, Acc 

Practical Knowledge Monthly, 1139 S. Wabash Ave.. 
Chicago 5. (M-10) Practical applied psychology, ar 
mechanics, self-help, vocational articles, 1000, all t 
for men who are ambitious to get ahead. V. Peter Ferrar 
Approx. 2c, photos $2-$3, Acc 

Railroad Magazine (Popular), 205 E. 42nd St., New York 
17. (M-35) Uses feature stori covering phases of rall- 
road operation with comprehensive captions and blurb; 
fact articles on same subjects, 3000-5000. Overstocked with 
fillers and poems. Good rates, 


jokes, cartoons: photos 
stories 


photos up 


fillers 50-100; 
€ t Jan Greenlaw 5c 
line; 


ial artic es 
for ‘‘Life in ‘ se d States Good rates, 
all), 23 ark ve., New York 17 
seria n ls, novelettes, 
prob! emotional 
appeal to 20-35 age 


shorts 
Redbook 
Short stories, 
articles, romance, 
men and women. Parti 
Wade H. Nichols. First rates, Acc 
Reporter, The, 220 E. 42nd St., New York 17. (Bi-W 
Socia!, economic, political reporting & interpretation, 
Rarely uscs short stories. Max Ascoli. ‘Tc, Acc 


slant to 


Angeles 48 
1500-3200 
Blech 


Rexall Magazine, 8480 Beverly Blvd., Los 
(M) Fiction imarily of interest to wmoen, 
some women’ article 500-1500 Janet 
$50-$100 for fiction, up to $50 for articles, Acc 

Rotarian, The, 35 E. Wacker Drive, Chicago 1. (M-25) 
Authoritative articles on business and industry, social 
economic problems, travel sketches, humor, essa : 

Little fiction used. Paul Tector. First- 


Saga (Macfadden), 205 E. 42nd St., New York 17. (M-25) 
adventure stories of the 
areas of int erson 

some true 100 


mind ¢ wel! as of the 

photos; 

18,000. David Dressler. $5 to 

Saturday Evening Post, The (Curti 

adelphia 5 (W-15) Articles on timely 

short stories 2500-6000; novelettes 10,000-15,000 

18 000 to 72,000; lyric and humoroms verse; skits 

Cartoons, non-fiction fillers, to 400. Ben Hibbs. First-class 
fates, Acc (Query on articles.) 

Saturday Night, 73 Richmond St., W., Toronto, Canada 
(W-10) Artic'es of Canadian interest up to 2009; light hr 
Morous articles, satire: verse; art work. B. K. Sandwe!! 

photos $3-$5, Pub 
Pub. Corp.), 105 E 
and general interest 
$5 each for 
r under, $25 


Independence Sa., 
topics 1000- 


New York 16 
2000-3000 


35th St., 
articles, 


person, adventure 
sports articles, 1000-2009, 
ian B. Lopez. Pub 
York 1 (Bi-M) 
irst r adventure pieces of al] types, 
words Noah Sarlat 
rates accordin 

Standard, The, N 
ture ‘ lan t tore 
ine Short s 1000- stories 
1800-2500, f Query on photo features 

i'bert ac 

St. Anthony Messenger (Franciscan Fathers), 1615 R 
Public St., Cincinnati 10. (M-25) Catholic family maga- 
zine Human-interest features on prominent 

ievements and individuals: articles on current 
espe y when having Cathe significance 
short stories on modern themes s‘anted for mature auu 
ences, 2000-2500. Extra payment for photos retained. Occa- 
sional poetry on ins; lona re'igious, romantic, } = 
ous, and nature themes. Rev. Victor Drees, O.F.M 
Acc 

This Week, 120 Lexington Ave., New York 17. (W-maga- 
zine section of 27 newspapers). Romance, mystery, adven- 
ture, humorous short stories, 1200-4000 short articles on 
popular science, interesting personalities, sports, news sub- 
jects making for a better America, to 1500-2500; interest- 
ing non-war shorts, 500-1000 fillers. cartoons, short 

material; appealing anir photos William I. 
cho Gooi rates. Acc 

Times Magazine, The New York, Times Sq., New York 
18. (W) Articles, 1500-2500, and verse based on the news 


up 


I'LL DO IT FOR YOU 


Sick of rejects? ghost-written millio 
words of stories book for t 
satisfied client ' may be able to help 
your name in print and make money on 
material. Reasonable Particular 


WILL HEIDEMAN ) 
Orlando, Florida ) 


have 
artic 


Jennie Jewel Drive 


18 


topics relating to sports, nature, science, education, the 
world of fashion and of women’s interest. Short articles 
400-1200. Lester Markel, Sunday Ed. $150-$200 for full- 
size article. 

Tomorrow, 11 E. 44th St., New York 17. (M-35) For- 
ward-looking and unbiased articles of general interest; 
world affairs, economics, science, education, literature and 
the arts together with exceptional fiction, verse, and book 
reviews. Eileen J. Garrett. $150 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto, 
Canada. ‘W-10) Feature articles, Canadian appeal articies 
with news angle to 2000. Novels 40,000-45,000; serials 
10-30,000; short stories 3000-5000, love-adventure, ro- 
mantic, western, mystery, detective, etc.; photos: ca:- 
toons. Jeanette F. Finch, Article Ed.; Gwen Cowley, 
Fict. Ed. 5c up, Acc. 

Town and Country, 572 Madison Ave., New York 22. 
(M-75) Satirical. topical short stories, articles, essays, on 
unusual subjects, not addressed to a purely feminine pub- 
lic. Varying rates, Acc. 

True, The Man’s Magazine (Fawcett Pub., Inc.), 67 W 
44th St., New York 18. (M-25) Factual stories of interest 
to men. 2000 up—average 5000-6000. Two-column fillers, 
500-1000. One novel length (20,000) each issue. Ken W. 
Purdy. High rates, Acc 

Virginia Quarterly Review, 1 West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientific, political essays 
3000-7000; short stories and verse of high standard. Char- 
lotte Kohler, Ed. Good rates, Pub 

Westways, 2601 So. Figueroa St., Los Angeles 54, Cali‘. 
(M-20) Articles 300-1200, photos of out-of-doors, natural 
science, history, etc., on Calif., Ariz., Utah, Nevada, New 
Mexico, and So. Colorado. Verse. Phil Townsend Hanna. 
5e, Ace 

Whisper (Harrison Pubs.), 201 W. 52nd St., New York. 
(Bi-M-25) Expose articles on rackets, cults or out-of-the- 
way places and practices, 1000 words. N. Larsen. Good 
rates, Acc. Overstocked at present. 

Why (Modern Living Press), 17 E. 45th St., New Yors 
17 Stories on overcoming emotional! and other persona! 
problems, cast as case histories, first-person, or optimistic 
articles with help. Non-fiction, 1000-2000; stories, 2000- 
3000. Lawrence C. Goldsmith. 3c, Acc 

Yale Review, Box 1729, New Haven 7, Conn, (Q-$1) 
Articles on current political, literary, scientific, art sub- 
jects 4000-5000 David M. Potter; Paul Pickrel. Good 
rates, Pub 

Your Life, The Popular Guide to Desirable Living, 227 E 
44th St., New York 17. (M-25)_ Inspirational, helpful 
articles on living. 1200-2500; quizzes; brief games; fillers. 
Douglas Lurton. First-class rates, Acc. 

Your Personality, 227 E. 44th St., New York 17. (Twice 
a year-25). Helpful articles on all phases of personality, 

0. Good rates, Acc. 


STANDARD PERIODICALS—B 


Alaska Life Magazine, 708 American Bidg., Seattle 4. 
Wash. (M-25) Articles, short stories, on Alaska or of 
particular interest to Alaskans, ‘‘grassroots’’ type, 500- 
3000; verse, 12-18 lines, 10c a line; $5-$25 per article. 
D. E. Luke, Mng. Ed. Pub. (Temp. suspended.) 

America, 329 W. 108th St. New York. (W-15) Articles 
on current social and political interests, rural problems 
2000-2500; short modern verse. Rev. R. C. Hartnett, 8.J 
$35 per 1800 word article (about 2c), Acc. (Catholic) 

American Hebrew, The, 48 W. 48th St., New York. (W- 
15) Short stories, Jewish background, American scene 
1200-1500 Florence Lindemann. 25 per story, shortly 
after Pub 

American Post, P.O. Box 1066, Minneapolis 1, Minn. (Q) 
300-word articles about profitable hobbies, how-to-do, 
s‘bsistence, inspiration; poems; no fiction and 
rarely photos. Leonard Nisson 4c, Acc 

American Scholar, The (United Chapters of Phi Beta 
Kappa), 415 First Ave., New York 10. (Q-75) Articles on 
subjects ‘‘of substantial general interest in clear and un- 
pedantic language,"’ 3000-3500; verse. Hiram Haydn. $5 
printed page, maximum $50; verse, $10-$25; Acc 

American Swedish Monthly. The, 45 Rockefeller Plaza 
New York 20. (M-25) Illustrated articles dealing with 
Sweden, relations between Sweden and U. S. or stories of 
prominent Americans of Swedish stock. 1000-2000. How- 
ard Mingos. 2c, photos $3, Pub 

American Weekly (Hearst newspapers), 63 Vesey St.. 
New York 7. Features with photos, best lengths 900 and 
1800. George O'Neill. Moderate rates, Acc 

Audubon Magazine (National Audubon Society), 1000 
Fifth Ave., New York 28. (Bi-M-45) Prefer query first for 
articles on birds, mammals, plants, insects, wildlife, con- 
servation; wildlife and conservation of region or locality: 
biographical sketches of living naturalists; how-to-do and 


A LOW COST PUBLISHING SERVICE 
For Authors 
We print, publish and distribute your manuscripts 
in book and pamphlet format. Send for Bulletin 6 
THE WILLIAM-FREDERICK PRESS 

Pamphlet Distributing Co., Inc. | 

313 West 35th St. New York 1, N. Y. 


Author & Journalist 


Reader's Digest, Pleasantville, I y M Dige ts of 

Pub 

= 


personal experience on wildlife projects, 1500-2500. Photos 
John K. Terres. $15-$75, photos $3 (cover picture $10), 
Acc. 

Beaver, The, Hudson's Bay Co., 
25) Articles on travel, exploration, 
natural history in the Canadian North, up to 2500, Illus- 
trations essential. Clifford P. Wilson. 112c, Pub. 

. S. & B. Beacon, 750 Delaware, Kansas City, Mo. (M- 
Free) General interest short stories, 1500-1750, in good 
taste for family reading. Masculine viewpoint, that could 
be enjoyed by women. Marje Sweeney. 25, Pub. 

California Wighway Patrolman, The, Box 551, Sacra 
mento, Calif (M-35) Journal of California Association 
of Highway Patrolmen. Articles on highway safety, 500- 
2500. W. Howard Jackson. Ic, Acc. 

Camping Magazine, 705 Park Ave., Plainfield, N. J. (M- 
40) Brief articles, fillers, photos, cartoons, on subjects 
re'ating to organized camping. Howard P. Galloway. Ind 

Canadian Geographical Journal, 36 Elgin, Ottawa, Cana- 
da. (M-35) IUlustrated geographical articles 1000-500). 
Gordon M. Dallyn. lec up, Acc. 

Canadian National Magazine, 355 McGill St., Montreal 
Canada. (M-10) Articles bearing on Canadian National 
Railways’ activities and railway problems, to 1500. 
Higgins. Fair rates, Acc. 

Chicago Jewish Forum, The, 82 W. Washington St, 
Chicago 2. (Q-$1.25) Articles, short stories, 2000-6000; 
poetry, art work. Jewish subjects and minority probleins 
only. Benjamin Weintroub. 4c, Acc 

Christian Century, The, 407 S. Dearborn St., Chicago 5. 
(W-15) Articles on religious, internationa! affairs, social 
welfare topics, 2000; verse. Paul Hutchinson. Fair rates, 
Pub 

Christian Science Monitor, The, 1 Norway St., Boston 15. 
(D-5) Articles, essays, for editorial and department pages, 
up to 800; forum to 1200; editorials to 800; poems; jokes 
Erwin D. Canham. Acc 

Commonweal, The, 386 4th Ave., New York 16. (W-15) 
Independent Catholic review. Timely articles on literature, 
arts, public affairs, up to 3000. Edw. S. Skillin. 1c, Pub. 

Current History, 168-10 Walnut St., Philadelphia 6. (M- 
35) Objective analyses of political, social, or economic 
conditions; important documents. D. G. Redmond c, 
Pub. 

Deseret News Magazine, Deseret News Publishing Co., 
P.O. Box 1257, Salt Lake City 10, Utah. (W-15) Western 
activities, particularly those dealing with Utah, Western 
Colorado, Southern Idaho, Northern Arizona, 1000 words 
Western photos. Olive Burt. 1c, Photos $2.50, Pub 

Desert Magazine, The, Palm Desert, Calif. (M-35) Illus- 
trated feature articles from the desert Southwest on travel, 
nature, mining, archaeology, exploration, personalities, 
Indians, to 2500 (Overstocked with poetry.) Randall 
Henderson 1!5c up, prose; photos, $1 to $3, Acc. 

Empire Magazine, Denver Post, 650 15th St., Denver 2, 
Colo. (W-10, with Sunday Derver Post) General interest 
features, 250-1500, on persona'‘ity, outdoors, domestic, a- 
thentic history; short-short fiction to 1000; verse to 20 
lines; fillers; photo-features. Elvon L. Howe. 112c, Acc.; 
$1.50 for poems, $5 minimum for fillers; $3-$6 for photos. 

Eve, The Women’s Magazine For Men, 270 Park Av?. 
New York 1° Smra!'l market for sophisticated articles. 
150-1500: send outlines. Virginia Travers. 

Fate Magazine (Clark Pub. Co.), 1144 Ash'iand Ave., 
Evanston, Ill (8-times-yr-25) Articles under 3000 on 
psychic, unusual, unexp’ained happenings; fillers. Robert 
N. Webster. 1c, Acc 

Frontiers, 19th St 
times-yr-35) Natural 
Query McCready tuston. le up. Pub 

Future, Akdar Bldg., Tulsa, Okla. (M-25) Published by 
U. S. Junior C. of C. Business success stories, adventure, 
sports, surveys, features. Age of average reader, 30.6 years 
Photos cartoons; jokes. Brevity and pictures Important. 
Ic-3c, Pub 

Grit, Williamsport 3, Pa. (W-10) Clean short stories 
adventure, mystery, love, Western, etc., 2500-4000; serials 
Odd, strange pictures, brief text; Americanisms and fai- 
ily subjects: personalities and articles of genera] interest, 
300-800: short illustrated articles for women’s and chil- 
dren’s pages; poems. Kenneth D. Rhone. $4 
short story, 2c for articles, photos $3, poems, $1, Ac 

Hea'th Review, 220 E. 42nd St., New York 17. (Bi-M- 255 
Limited market for artic'es to 1000 on hea'th and physical 
culture. Bernarr Macfadden. 2c, Pub 

Hold-It, 41 W. 52nd St., New York 19. 
tion relating to modeling and fashion; top-flight m< 
success stories; articles on animal models; auther 
short items, including anecdotes by models and of model: 
Photos to illustrate, and news photos of leading models 
Robert B. Knight. Ind. 


MERIPDEL LE SUEUR 


6 times in Best Short Stories of Year, Contributor to 
leading magazines, author of North S‘ar Country 
3 well known children’s books, will help you with 
that reiected manuscript and from the criticism you 
will learn the basic structure of the short story and 
novel. $1 per thousand words. Box 3190, St. Paul 
Minn. 


October, 1950 


Winnipeg, Canada. (Q- 
trade, anthropology, 


Philade'phia 3 5- 
1800-2000; photos 


and Parkway, 
history articles, 


(Q-25) Non-fic- 


NO FACTORY 
HERE! 


Personal services for 15 years! 

Convincing sales! 

Expert help and criticism which have re- 
sulted in sales for beginners. 
Commission: 10%. Reduced fees 
for a limited period only. 


$2.50 for each script up to 
3,000 words. 75c per M 
above 3,000 words. 


Novels read and sold for $5, if they 
have sales value; otherwise, honest 
report. 

We have markets for fiction and articles. 
Return postage with each manuscript, please. 


No fees for established writers and fees 
dropped after two sales for beginners. 


MANUSCRIPT BUREAU 


154 NASSAU ST. — TRIBUNE BLDG. 
NEW YORK 7. N. Y. 


NEW WRITER’S MARKET 
GUIDE HELPS YOU SELL 


Jnst off the press!—this WRITER'S GUIDE TO 
MARKETING is most up-to-date available. Con- 
tains over 2,500 markets for Filler Material, Ar- 
ticles, Short Stories and Short Shorts. Tells which 
publications offer best possible markets for your 
style of writing and subject material. Gives ad- 
dresses of publications, names of editors, etc. May 
mean checks for you instead of rejection slips! 
Supply limited! So don’t de'ay! Send only $1.50 
for your copy today! 


COMFORT WRITER’S SERVICE 


Louis 2, Mo. 


200 S. 7th St. 10-N St. 


A CAREER & INDEPENDENCE! 


AT. ANY AGE—IN GROWING PROFESSION 


Dept. 


poOK |TRAIN NOW in respected profession —* 
& Scientific CHARACTER ANALYSIS from® 
petails | HANDWRITING. Used by Armed Forces, 
Industry, Psychologists, private parties. 


DeWitt B. Lucas System — Famous for a Half-Century. § 


THE ACCURATE, SCIENTIFIC SYSTEM— i 
OVER HALF A CENTURY! 1 

' 


{PLEASANT HOME STUDY can prepare you to Earn Real 
s Money in growing field, full or part time. No educa-! 
stional requirements. Write today for FREE BOOKLET “y’! 


LUCAS FOUNDATION, 8844 Sunset Bivd., Los Angeles 46, Calif. 
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Boston 16, Mass. (Bi-M) 


Horn Book, 248 Boylston St., 
Bertha Ma- 


Articles on juvenile authors and illustrators. 
hony Miller. Ic, Pub 

Judy’s, Judy Bldg., 3323 Michigan Blvd., 
(M-25) (Not a free-lance market.) 

Leatherneck, P.O. Box 1918, Washington 13, D. C. (M- 
25) Military, out-of-door and civilian articles about Ma- 
rines, including Marine travel, adventure, humor, success, 
characters. J. A. Donovan, Major, U.S.M.C. lc, Acc 

Link, The, General Commission on Chaplains, 122 Mary 
land Ave, N. ©, Washington 2. D. C. (Bi-M-25) Over- 
stocked on stories but will consider top-notch short-shorts 
2000 or less, in humorous vein to interest men and women 
in the Armed Services and/or Veterans Administration 
Articles, fillers, cover photos. T. A. Rymer Moderate 
payt. 90 days prior to Pvb 

Magazine Digest, 545 Fifth Ave., New York. (M-25) Na- 
tional digest on!y, save for occasional! feature artic’es patd 

5e a word. Archer St. John 
to Man (Volitant Pub. Corp.), 105 E 
(M-25) Expose articles, sports, 
short-short fiction. Limit 3000. W. 


Chicago 16. 


35th St., New 
first-person 
W. Scott 


Masses & Mainstream, 832 Broadway, New York 3. (M- 
35) Political and genera! articles, 3500; literary essays 
and art criticisms, 3500; realistic stories of American life, 
5000; high quality poetry. Samuel Sillen. $5 printed 
page. 

Meas re, 1126 E. 59th St., 
quality essays on subjects of genera! interest, no particu- 
lar ideology, 3000-8900: sma!! amount of fiction, to 25,000 
poetry. free-lance market.) Otto G. von Simson 
Acc. 

Menorah 


Chicago 37. (M) Serious 


69th St New York 2 
sketche one-act play 


Journa!, The, 20 E 
(Q-$1.50) Jewish short storie 
essays. poetry Henry Hurwitz In Pub 

Modern Mevxico, 381 4th Ave., New York 16. (Bi-M-40) 
Human interest articles and articles dealing with the cult- 
vral institutions, business, people, and day-by-day life in 
Mexico; some fiction; 1500-2000 words plus photos; verse 
34c, Pub. N.C. Belth. Releases a!) rights 

Motor News, 139 Bagley Ave., Detroit 26. (M-25) Out- 
door sports 4 travel articles. Photos. William J. Tre- 
pagmier. $35-$59, Acc 

Nation, The. 20 Vesey St., New York 27. (W-20) Artic'e 
on politics, literature, economics up to 2400. Freda Kirch- 
wey. 1'5c, Pub 

National Guardian, 
Short factua! material suitable 
sive publication, including humor and satires, short verses 
of social or pol litical satire; politica!, economic, civil liber- 
ties or humar ews for inc'usion in weekly news round- 

ys a along above lines. Cedric Belfrage. 2-3c 


17 Murray St., New York 7. (W-10) 
for an independent progres- 


ardsman, The, Stewart B'dg., 400 bes st 
tor ries 750-2000 with appe to all- 
article 
500- 3000 Pu 
National The, 1003 RK St. “N. W., Wash- 
ington, D. C. {M-15) Short stories, artic! es, essays, Jew 
ish fnterest. 1000-3000. Edward F. Grusd. Ic to 2c, Pub 
New Mexico Magazine, Santa Fe. N. M. (M-25) Illus- 
trated articies on New Mexico. George Fitzpatrick. §19 
to $15 per article, Pub. Verse, no payment 
? Ren ub'ic, 49th St.. New York 17. (W-20) 
dea‘ing with a'l phases of public 
Mic h ael Straight Rate of payment by arrange- 


(M-25) Articles 
Jewish interest 


York 17 


fillers 


17 E. 42nd St., New 
rt stories 2000; verse; 
Dr. Stephen S. Wise. 1c, Pub 
Our Dumb Animals, 180 igh Ave., Boston 15, 
(M-35) P.C A. ore Anima! articles an 
(not fictior £00 W. A. Swal'ow Acc 
Photos $1. up 
Our Navy, 1 


Mass 


stories 


N. Y. (2M-25) 
of interest to 
subjects, 
humorous 
Dibling. ‘9- 


Hanson Brocklyn 17, 
Professional type articles on naval subjects, 
enlisted personne!; authentic articles on naval 
2000-4000 action nava! short stories photos 
and fact essays with naval s'ant. Robert W 
lc, Pub. No payment for verse 
Pan American, The (Famous Features Syndicate), 1150 
Avenue of the Americas. New York 19. ($3 yr.-$7.50 inc! 
Year Book.) Latin American articles slanted for student 
use, social, economic, cultural, covering the Western Hemi- 
sphere, 1090-2000; fillers exceptional phot os. le, Pub 
Pathfinder News 
ton (FOW-15) Address 
io Bypaths editor 


MecNei', Mne. Ed. $5, 


WRITERS! 


MANUSCRIPTS, NOVELS, PLAYS PROFESSIONALLY 
EDITED AND TYPED on 20 Ib. bond, free white carbon 
60c per 1000 words 
ADELINE M. ALVORD APPROVES AND USES 
MY SERVICE 
NAN M. EGGLESTON 
716 N. Alta Vista, Hollywood 46, Calif., WE 3—4327 


People & Places, 3333 No. Racine St., Chicago 13. (M- 
Free-controlled) Short, human-interest, people-and-place 
1] % pictoria!. Frederick O. Schubert, 1c; photos, 


Calif., Los Angeles 7, Calif. (Q-50) 
and religious articles of scholarly 
Dr. Ralph T. Flewelling. 


Personalist, U. of So. 
Philosophical, literary 
nature. Small amount of verse. 
Small rate, Pub. 

Philade!phia Magazine, 17th & Sansom Sts., Philadelphia 
3 ‘M-20) Sophisticated fiction, preferably touching on 
Phi'ade!phia, to 1500; photos. Roger W. Sherman. Vary- 
ing payment, Pub. 

Piain Talk, 240 Madison Ave., New York 16. 
mentary material on totalitarian activities. 
Levine. Payment by arrangement. 

Presbyterian Life, 321 S. 4th St., Philadelphia 6. (Bt- 
M-20) Human interest news, reports, and feature articles, 
200-1500, on Protestant Christians (preferably Presbyterian) 
who apply Christian principles to business, politics, com- 
munity service, etc. Juvenile stories, 500-700, for ages 4-8. 
Robert J. Cadigan. 2c, Acc. 

Profitable Hobbies, 24th & Burlington, Kansas City 16, 
Mo (M-25) Original how-to-do-it articles; features 
demonstrating the financial possibilities of hobbies; stories 
built around individual hobbyists, to 3000; cartoons. Fact 
items. T. M. O'Leary. Ic, photos, $1-$5, Pub. 

Promenade, 40 E. 49th St., New York 17. (M to guests 
of several smart New York hotels) Buys an occasional 
sophisticated short story to 1500; short, top-quality verse. 
Mrs. Dorothy Partridge. 

Quote, P.O. Box 611, Indianapolis 6, Ind Original 
anecdotes to 150 words for use of public speakers. Lucy 
Hittle Jackson. Varying payment according to quality, Acc. 

Rayburn’s Ozark Guide, Eureka Springs, Ark. (Q-50) 
Short stories, features, verse, photos with Ozark s!ant. 
Otto Ernest Rayburn. Payment by arrangement 

Rosicrucian Magazine, The, Oceanside, Calif. (M) Arti- 
cles on occultism, mysticism, art, science, nutrition, astro- 
logy, in accord with the Rosicrucian philosophy; short 
stories along same lines, 1500-2500. $3-$15, Acc. 

Russian Review, The, 215 W. 23rd St., New York. (Q-$4) 
Scholarly articles and essays on Russia, past or present, 
3000-3500. $25, Acc. 

Saturday Keview of Literature, 25 W. 45th St., New York 
(W-20) Articles, essays. 1500-3000, verse, fact-items, 
literature, music, documentary films, stage, screen, 

world affairs; cartoons. Norman Cousins. Fair rates, Pub. 

Stop, 340 E. 57th St., New York 22. (M-10) Short- 
short articles on popular subjects, profiles, preferred 
length 1200. Arthur G. Brest. $50-$100, Acc. 

So :thwest Review, Southern Methodist University, Da!!<s 
5, Tex. (Q-50) Quality stories to 3000; articles to 3000 
on regional, literary, national, world problems; poetr¥ 
Allen Maxwell ‘sc, for prose, $5 for poems, Pub 

Svecess Today, 227 E. 44th St., New York 17 Arti- 
cles stressing principles of success; actual success stories 
of living people, singly or grouped. Dougias Lurton. Good 
rates, Acc. (Published occasionally; not an active mar- 
ket) 

Sunshine Magazine, The House of Sunshine, Litchfield, 
Ill. (M-15) Constructive, wholesome short stories to 1500 
Henry F. Henrichs. Acc., based on merit rather tha 
number of words 

Survey, The, 112 E. 19th St., (M-50) 
Articles to 3500 in the field of social Unstated 
rates, Pub 

Swing, 
Sansas City 6, Mo 
science, knowledge, medicine, adventure, 
bies, travel, culture, success, occult, etc.; 
1800 cartoons fillers, 100-700; quizzes; 
tor feature material, le for fillers, Acc 

This Day, 3558 S. Jefferson St., St. 
Short stories, novelettes, serials, articles, 
interest on home affairs; short ‘‘reader editorials 
okes and epigrams verse; cartoons; photos. 

Ic, Acc verse, $1-$3 

P. O. Box 350, Albany 1, 
dentists on dental or dental related themes, 800-2400; 
short-short fiction of the same type, 750 to 1000; car- 
toons; photographs and other illustrations, individual or 
series, humorous verse to 60 lines. Payment to $75 for 
unusual, top-flight articles; rates reached through indi- 
vidual negotiation with each contributor. 

Townsend National Weekly, 6875 Broadway, 
(W-10) Articles and news on social security, taxes, 


(M) Docu- 
Isaac Don 


New York 3. 
welfare. 


1125 Scarritt Bidg., 
Articles, 800-1800, cn 
biography, hok- 
stories, 80v- 
jokes. $10-$15 


Louis 18. (M-35) 
full of human 
fillers, 
Henry 


WHB Broadcasting Co., 
(Bi-M-25) 


New York. Articles for 


Cleveland 
aid to 


WE'LL 
PAY 


$2 


DOUBLE your money back if our 

2-ror-1 SALE on George Williams’ new, profit-packed 
FORMULAS FOR WESTERNS” and “EASY MONEY 
FROM FILLERS" doesn't save you time, help you increase 
your writing income and completely satisfy you! Hurry! 
Only few left! Send $1 today while offer lasts. 


CLOVER PUBLISHING CO. 


P.O. Box 13666 W. Los Angeles 25, 


YES. we'll pay you 


Calif. 


Author & Journalist 


2 Pub 
ment 
OP 
= 


aged, to 800, to old-age pensioners; jokes. No fiction 
Buying little at present. George B. Fritz. 2c, Acc. 

Tracks Magazine, Terminal Tower, Cleveland 1, O. (M- 
10) Artic’es on railroad subjects 500-1500; stories; fillers; 
jokes; cartoons. Ted O'Meara. 3c, Pub. (Query). 

Trailer Life (Trailer Coach Association), 3107 W. 6th 
St., Los Angeles 5. (M-10) Articles and fiction, 500-2000, 
slanted toward trailer life and travel, or outdoor subjects 
of interest to trailer owners; pictures, cartoons, similarly 
s'anted Stress family angle and advantages of trailer 
for luxury vacation. Semi-technica! articles to give trailer 
public know-how on handling trailers. Gilbert Rich. 1c- 
134c; glossy photos, $1-$2.50, Pub 

Trai!-R-News, 534 W. Colorado St., Box 1551, Glen- 
dale, Calif. (M-10) Travel articles to 1000, especially those 
built around traiercoach life. Jean Jacques. 1!2c up, Pub 

Trailways Magazine, 135 S .LaSa!le St., Chicago 3. (Q- 
25) Articles, 1500-2000, on locations in U.S. served by 
Nationa! Trailways Bus System, with 8x10 photos. Holde: 
M. Collier. Up to $50 for articles, Acc.; photos $5, Pub.: 
4x5 color transparencies for cover, $100, Pub 

Travel, 115 W 45th St., New York 19. (M-40) Travel 
text and pictures, treating romance of far paces 2000- 
3500, with 2500 preferred. Malcolm Davis. 1-2c, Acc 

Turf and Sport Digest, 511 Oakland, Ba!timore 12, Md 
(M-35) Short stories 3500-5000 with racing background 
Articles 2500-4000 on racing, biographies of racing people, 
methods of system play, personal experiences at the races 
Photos (kodachrome cover and photos of thoroughbred 
racing); crossword puzzles. Raleigh S. Burroughs. Ic, Pub 
Photos $3-$6: les, $5. 

Yankee, Dublin, H 
to 2000 verse. 8 lines f , cartoons, photos 
England subjects; no place limitation for fiction or verse 
Richard Merrifield. lc-2c; 3c-5c, verse 

Your Mind—Psychology Digest, 103 Park Ave., New York 
17. (Bi-M-35) Material on psychological subject-matter, 
1-2000; fillers; stories and occasional poetry with psycho- 
logical slant. Lesley Kuhn, Mng. Ed. Ic-2c, Acc 


Short fiction, artic 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York 
(M-25) For expectant mothers and mothers of babies 
under one year old. Uses in every issue an article by 
physician and other suitable articles not over 1000 words 
No fiction. (Overstocked with verse.) No photos. Beulah 
France, R.N., 12c, Pub 

American Home, The, 444 Madison Ave, New York 
(M-25) Practical articles with human interest illustrations 
pertaining to home, interior decorating, building, garden- 
ing, food, children, family health, homecrafts, 800 to 2000 
Mrs. Jean Austin. Varying rates, Acc 

Baby Post, 67 E. 59th St., New York 18. (M-25) Au- 
thuritative articles, 1000, on baby care, home features, and 
occasionally a short story of appeal to this particular 
fie'd verse. Louise Cripps. 2c-5c, Pu 

Baby Talk, 149 Madison Ave., New York 16. Experience 
articles mother-father-baby, 500-1000; fillers; verse. Ruth 
Newburn Sedam, 2¢-3c. Acc 

Baby Time (Alford Pub. Co.), 424 Madison Ave., New 
York 17. (M-25) Articles 750-1000 of interest to new 
mothers. Mar ddith Cory. $5 per article, Acc. (Similar 
requirements Medeorn Baby and Today’s Baby published 
by the same firm.) 

Better Homes & Gardens, 1716 Locust St., Des Moines 
Iowa. (M-25) Practical how-to-do articles on home, fa 
ily, and garden to appeal to both men and women. No 
fiction, very little poetry. Uses general interest articles 
for the family. Copious use of photos. Cartoons, Anec- 
dotes and shorts, $5, Pub.; articles, up to $500, Acc 

Brides Magazine, 527 5th Ave., New York 17. (Q) Ar- 
ticles, 100-1500, covering fashions, furnishings and home 
decoration, ete., of interest to brides. Helen E. Murphy 
Varying rates, Acc 

Californian, The, 1020 S. Main St., Los Angeles 15 
(M-35) Articles pertaining to California, all types of filler 
photos J. R. Asherenpo. Varying rates, Acc. 

Canadian Home Journal, 73 Richmond St., W. Toronto, 
Ont. (M-15) Short stories to 5000; articles of interest to 
Canadian women, 2500. Good rates, Acc 

Canadian Homes & Gardens (Maclean-Hunter Pub. Co), 
481 University Ave., Toronto, Canada. (M-25) Home and 
garden articles to 1500; photos; fillers. Canadian interest 
only. G. F. Maccabe. Fair rates, Acc 
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Charm Magazine (S. & S.), 122 E. 42nd St., New York 
17 (M-25) Artic!tes and short stories of interest to 
women who work, 1500-5000. Andree Vilas. Good rate 
Acc 


Chatelaine (Maclean), 481 University Ave., Toronto, Can- 


ada. (M-15) Short stories and serials; love, married-life, 
parental problems, mystery, adventure, 3500-5000. Articles, 
Canadian interest, up to 2000. Acc 

Child Study, 132 E. 74th St., New York 21. (Q) Ar- 
ticles on child development, psychology, family relations, 
etc. Frances Ullmann. No payt. 

Christian Home, The, 810 Broadway, Nashville, Tenn 
(M-20) Articles 1000-2000 on family relationships, child 
guidance; stories 2500-3500, of interest to parents; verse; 
photos of family groups. Joy Bayless. Acc 

Christian Parent, 1222 Mulberry St., Highland, Ill. (M) 
Articles and short stories to 2500 with Christian home 
life and Christian child training themes. M. P. Simon. 
$2.50 1000 words, Acc. 

Family Circle Magazine, 25 W. 45th St., New York 
19. (M) Heavily departmentalized, almost wholly staft- 
written. Special sources for short stories. R. R. Endicott. 

Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short stories, 1500-2000, on family sud- 
jects. F. A. Fink. 1c-2c, Pub. 

Family Hera'd & Weekly Star, 245 St. James St., W., 
Montrea!, Que., Canada. (W-5) Stories 2000-4500, ro- 
adventure, mystey, ete., for rural family audi- 

Gordon Green, Fiction Ed. $70, Acc. 

New York 17. (M-25) 
home gardeners, and 

articles 1500, fillers 
$5 photos, 


mance, 
ence H 

Flower Grower, The, 70 E. 45th St., 
How-to-do articles by experienced 
photographs on gardens and flowers; 
200. Theodore A. Weston. $5-$50 per article; 
Pub 
Glamour (Conde Nast), 420 Lexington Ave., New York 17 
(M-25) Love, humor, unusual career articles; politics; 
world affairs; social problems; how-to articles; facts with 
light treatment. E.izabeth Penrose. $50-$150, Acc. (Query 
on articles.) 

Good Cooking (Macfadden), 205 E. 42nd St., New York 
17 sit ed market for short copy on regional end 
foreign cipe stories Mu Payment accord- 
ing to quality, Acc. 

Good Housekeeping (Hearst), 57th St. and 8th Ave., 
New York 19. (M-35) Short stories up to 10,000; short 
articles; verse. Herbert R. Mayes. Excellent rates, Acc. 

Harper’s Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished shert stories only; not popular magazine Ma- 
terial. Prefers articles in outline form. Mary Louise As- 
well, Lit. Ed. Good rates, Acc. 

Hearth and Home, Skelgas Div., Skelly Oil Co., P.O. Box 
436, Kansas City 10, Mo. (Bi-M) Articles on homemaking, 
food preparation, household aids, care of the home and 
family, hobbies, family, etc., 500-1500, of interest to rural 
and suburban families. Viola H. Ward. 2c; or $15 for page 
with photos, $25 tor double page with photos, Pub 

Holand’s, The Magazine of the South, Dallas 2, Tex. 
(M-15) Success stories on building and remodeling, interior 
decoration, gardening, community improvement in states in 
the south and Southwest Authoritative how-to articles 
on home bui'ding prob'ems and on child care and train- 


Jacobo uchnik. 


| 
| ARE YOU AFRAID OF GHOSTS? 


ff so let me dispel those fears. I will ghost 
| that story for vou into a well balanced story 
that could easily sell or VIE help vou write a 
new one from scratch collaborate if you 
like. IT can definitely help vou. Write for 
details, no obligation. Better still, send along 
a story and let me quote price for re-write! 
Return postage, please! 


Cc. C. WAGONER 


1616 E. 4th St. Tucson, Ariz. 


Every Typist NEEDS the new 


SENTINEL PAGE-GAGE! (3 colors) 
Warns of approach of bottom of page 
x “off the page’’ last lines. Foolproof! Saves re-typing 
Easily attached to STANDARD machines (NOT portables’ 

Price 50c—prepaid 


WILLIAM R. LAKE 


1650 Metropolitan Avenue 


E’‘iminates slop. 


New York 62, N. ¥. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The 
market open to beginning writers, and the only 
cne where you can EARN AS YOU LEARN! 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe- 
cial course of instruction in WRITING FOR 


lara 


THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms 
Mention Author & Journalist. 


MAITLAND LEROY OSBORNE 
23-A Green St. 


Wollaston 70, Mass. 


October, 1950 
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ing. 3c up; $5 up for photos, Acc. $75 up for color 


transparencies for cover, Acc. 

Home Desirable, The, 836 S. Michigan Ave, 
Not in market for free-lance materia! 

Home Life, 161 8th Ave., N., Nashville 3, Tenn. (M-15' 
Short stories 1500-3000 and feature articles of interest to 
home and family groups, Christian viewpoint, 750-800 
short poems of lyric quality, human interest, and beauty 
occasional photos; fillers, cartoons, and cartoon ideas. Joe 
W. Burton. 2/3c average, Ace 

House and Garden (Conde Nast), 420 Lexington Ave, 
New York. (M-50) Home decoration, gardening, land- 
scaping, building and remodeling, unusual travel and ar- 
chitectural articles. Albert Kornfeld. Good rates, Acc 

House Beautiful (Hearst), 572 Madison Ave., New York 
(M-50) Articles on building, remodeling, decorating, gar 
dening, entertaining, cooking, house maintenance, home 
furnishing, etc., to 3000, with photos; fillers. Largely 
staff-written. Elizabeth Gordon. Pub 

Household, 912 Kansas Ave., Topeka, Kans. (M-20) 
Househo!d and gereral articles, short stories 4000-5000 
Occasionally light essays. Nelson Antrim Crawford. 2c up 
verse $1. (Overstocked with fiction and verse) 

Independent Woman, 1819 Broadway, New York 23 
(M-15) Official publication of the National Federation 
of Business and Professional Women’s Clubs. Considers 
only articles having special interest or importance to 
women who earn their own livings; opportunities for and 
achievement of women in new fields, achievements cf 
women in community service, current national] and inter- 
national issues, economic, social and political; treated from 
point of view of the woman who works. Also sketches 
on personal upgrading. 500-1800. Verse; photos; art work. 
Frances Maule. $10 to $35, Acc 

Ladies Home Journal (Curtis), Independence Sq., Phila- 
delphia 5. (M-25) Articles 2000-5000; short stories 4000- 
7500; serials, 50-70,000; novelettes 20-40,000; short lyric 

fillers, cartoons. Bruce Gould, Beatrice Blackmar 
Gould. First-class rates, Acc 
Life Today, 444 Madison Ave., New York 22. (Bi-M-25) 
Practical, inspirational articles, 500-2000, on marriage, 
love, divorce, family life in U. S., community problem 
Sara Judson. 2c, Pub 

Living for Yoong Homemakers 
St., New York 17. (M) Small market for short artic'es 
1000-1500, on how-to-do in home, garden, hea‘th, chil- 
dren, etc., sometimes with photos. Edith Brazwell Evans 
Varying rates, Acc. 

Mademoiselle (S. & S), 
(M-35) Short stories and articles of 
women, age 18-30, 2500-3500. Cyrilly 

Mayfair (Maclean), 481 University Ave., 

Articles of Canadian interest on 
the arts, sports. 2c, Acc 
(McCall), 230 Park Ave., New York. (M-25) 
40,000; complete novels, 20-25,000; Novelettes, 
10-12,000; short stories, 4000-7500; short shorts; articles 
Otis L. Wiese. First-class rates, Acc 

Modern Age, 9620 S. Yates Ave., Chicago 17. (M) 1000- 
word stories for housewives and children; occasional arti- 
cles; household hints, beauty and health hints, travel 
tips, etc. Frederic B. James. Stories, $20; articles, 1- 
11$c, ‘‘prior to publication ’ 


Chicago. 


(S & S), 122 E. 42nd 


122 E. 42nd St., New York 17 
interest to young 
Abels. Acc 

Toronto, Can- 
fashion, 


400 MARKETS for FILLERS 
Listed in PEN MONEY 


new market 
and shorts of all kinds. 


Ihe 
bricfs 


quarterly for fillers, 
Selling fast. 
50c a copy; $2 a 


A. D. Freese & Sons, Box A, Upland, Ind. 


vear 


y SELL IN THREE MONTHS 
MONEY BACK 
IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES .. . 
4 
4 
4 
4 
4 


AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 

Stories ... articles... serials .. . series. 

Now I'm teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphict 
“Fundamentcls of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 
WILL HERMAN 


Room 328 
Cleveland 3, Ohio + 


7016 Euclid Ave. 


Modern Needlecraft-Knitting, 247 Park Ave., New York 
17. (Q-35) Welcomes ideas on news regarding all phases 
of needlecraft. Maggie Meehan. Acc., according to assign- 
ment or nature of material. 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5) 
Articles, 300-500; short stories 2500-2700; short verse. 
Dorothy Leicht. Fair rates, Pub 

My Baby (Shaw Pub., Inc.), 53 E. 34th St., New York. 
‘M-25) Articles to 2000 and picture stories on chi!d care, 
one to six years. Florence Smith Vincent. 

4c, ub 

National Home Monthly (Home Pub. Co.), 25 Richmond 
St., W., Toronto, Ont., Canada. (M-10) Short stories 
1500- 3000 articles of Canadian interest, personality, hu 
man interest; cartoons. J. K. Thomas. 3c, Acc. 

National Parent-Teacher, The, 600 S. Michigan Blvd., 
Chicago 5. (M-15) Scientifically accurate, but informally 
written, illustrated articles on rearing and education of 
children, to 1800; verse, 16-20 lines; photos. Eva H. 
Grant photos $1-$6, Acc. 

Parents’ Magazine, 52 Vanderbilt Ave., New York :7. 
(M-25) Articles on family relationship, child care, food 
with menus and recipes. etc., 2000-3000. Mrs. Clara Sav- 
age Littledale. Up to $100 for articles, Acc.; shorts «on 
childhood and teen-age problems $2.50 each, Pub. 

Popular Gardening, 141 E. 44th St., New York 17. (Bi- 
M-50; M in 1951) Practical gardening articles, successful 
gardening by young home owners, 1000, with photos. Paul 
F. Frese. 3c, Pub. 

Sunset (Lane Pub. Co.), 576 Sacramento St., San Fran- 
cisco 11. (M-20) Largely staff-written. Purchases fron 
West Coast contributors only. Western travel, western 
homes, western food, western crafts, how-to-do-it articles 
Query. Walter L. Doty. Acc. 

Today’s Woman (Fawcett), 67 W. 44th, New York 18 
(M-25) Fiction and facts of interest to the young 
housewife 20-35 years of age. Articles 3000 or less; fic- 
tion, 1000-7000. Geraldine Rhoads, Ed.; Harold Baron, 
Non-fiction Ed.; Eleanor Stierhem, Fiction Ed. Exce'lent 
rates, Acc 

Vogue, incoroporating Vanity Fair (Conde Nast), 
ington Ave., New York 17. (2M-50) Articles of 
to women 1500-2000; photos. No poetry, no fiction. 
Daves. No set rates, Acc. 

Western Family, 1300 N. Wilton Pl., Hollywood 28 
(Semi-M) All types of interesting, readable fiction to 
2500; short shorts and well-illustrated articles of interest 
to the homemaker, to 1000; two-part serials; verse; fill- 
ers: cartoons. Franc Patricia Dillon. 21!2c-5c, Acc. 

Woman, The, 420 Lexington Ave., New York 17. (M-25) 
Sound, informative fact articles, 2000, of interest to wom- 
en, with illustrative anecdotes, preferably written in nar- 
rative sty'e. Theodore Irwin, Ed. Dir.; Dorothy M. John- 
son. Ex. Ed. Good rates, Acc 

Woman's Day, 19 W. 44th St., New York 18. (M-5) 
Serious and humorous articles, 1800-2000; human interest 
and humorous type fiction; inspirational; how-to, 2500- 
5000; fillers. Mabel Hill Souvaine, Ed.; Betty Finnin, Fict. 

, no set rate. 

Home Companion 

York 19. (M-10) 


420 Lex- 
interest 
Jessica 


(Crowell-Collier), 640 5th 
Women’s and household in- 
2500-6000; short stories to 10,000; novel- 
novels to 25,000; serials to 60,000. 

. A. H. Birnie, First-class rates, Acc. 

Woman's Life, 227 E. 44th St., New York 17. (Q-25) A 
companion publication to Your Life and Your Personality, 
helpful, entertaining articles, 400-2500, on all phases of 
woman's life Douglas Lurton. Good rates, Acc 


ALL-FICTION OR “PULP” MAGAZINES 
GENERAL ADVENTURE 


» New 
Articles, 
15,000; short 


(Also Special Classifications not Grouped Elsewhere) 

Adventure (Popular), 205 E. 42nd St., New York 17 
(M-25) Distinctive adventure short stories, novelettes, 
fact stories. Action ballads, 50c per line. Kendall W 
Goodwyn. 2c up, Acc. 

Ble Book (McCall), 230 Park Ave., New York 17 
(M-25) Mystery, humor, and adventure short stories, ncv- 
elettes; book length novels. Articles. Masculine slant 
Donald Kennicott. Good rates, Acc. 

Jungle Stories (Fiction Hcuse), 130 W. 42nd St., New 
York 18. (Q-20) Adventure short stories of the African 
jung es. Jerome Bixby. le up, Acc 

Short Stories, 9 Rockefeller Plaza, New York 20. (M-25) 
Adventure, mystery, action short stories up to 6000; novel- 
10,000-25,000; fillers 50-500 Dorothy MclIlwraith 
rates, Acc 


ettes 
Good 


“ADVENTURES IN FREE-LANCE 
NEWSPAPER FEATURE WRITING” 


The author of this 15,000-word booklet has had | 
| some success in putting his hobbies of writing 
and photography to work for pay, and recounts | 
his experiences to show how YOU may do the | 
same thing. “Extremely interesting and helpful,” 
| says managing editor of A&J. It will be sent | 
postpaid for $1.00. 


Holden * Bookseller * 


Germantown 3, Tenn. 


Author & Journalist 


22 


AIR 


Sky Fighters (Thrilling), 10 E. 40th St., New York 16 
(Q-15) Air action stories in any branch of aviation 3000- 
6000; novelettes 8000-10,000; novels 15,000. Leo Margulies 
lc up, Acc. Overstocked. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Black Book Detective (Thrilling), 10 E. 40th St., New 
York 16. (Q-20) Uses a 35,000-word lead novel featuring 
The Black Bat, written on assignment; several short fast- 
action detective-crime stories not over 7000. Leo Mar- 
gulies. lc up, Acc. 

Black Mask (Fictioneers, Inc.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Detective and mystery short stories 
with emphasis on woman interest 1500-5000, and novelette 
Widmer. Ic up, Acc. 


to 9000-15,000. Harry 

Crime Fiction Stories (Trojan Magazines), 125 E. 46ih 
St., New York 17. (Q) Short stories, girl interest, 3-5009 
Ic, Acc. 

Detective Tales (Popular), 205 E. 42nd St., New York 
17. (M-25) Emotional! short stories, crime background, up 
to 5000; detective-mystery-menace nove-ettes 9000. Michael 


Tilden, Mng. Ed.; Everett Ortner, Ed. Good rates, Acc 
Dime Detective (Popular), 205 E. 42nd St., New York 17. 
character 


(M-25) Mystery and action with emphasis on 
and woman interest; short stories around 5000; novelettes 
10-12,000 Harry Widmer lc up, Acc 


Ellery Queen's Mystery Magazine (Spivak), 570 Lexingto: 
Ave., New York 22. (M-35) Stories of detection, and /cr 
crime, and /or mystery. No supernatural stories per se, al- 
though if a legitimate mystery, crime, or detective short 
story has supernatural or horror elements, O.K. Cartoons 
No taboos, no angles editorially. ‘‘Ellery Queen.’’ $200 up 
for average length original short story, Acc. Uses reprints, 
$75 up. 

Famous Detective Stories (Columbia Publications, Inc - 
Double Action Group), 241 Church St., New York 13. (Q- 
25) Detective fiction stressing plot and _ characteriza 
tion. Robt. W. Lowndes. Ic, Acc 
F.B.I. Detective Stories (All Fiction Field—Popular), 205 
E. 42nd St., New York 17. (Bi-M-25) Action stories of 


Federal agents in all branches of the government with 
emphasis on plot. All lengths from 1000-15,000. Harry 
Widmer. lic up, Acc. 


Fifteen Mystery Stories (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Thrills, fantastic, detective mystery 
action in novels 12,000; novelettes 7000-8500; short 
stories up to 5000; strong love interest. Michael Tilden, 
Mng. Ed.; Everett Ortner, Ed. ic up, Acc. 

15-Story Detective (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Every kind of .detective, mystery 
and crime-adventure story with emphasis on woman 
interest. All lengths from 1000-15,000. Harry Widmer. 
lc up, Acc. 

Five Detective Novels 
York 16. (Bi-M-25) Reprints 
in magazines; small market 
Margulies. Acc 

Giant Detective Magazine (Thrilling), 10 E. 40th St., New 
1000 


New 
used 
Leo 


10 E. 40th St., 
not before 
to 6000. 


(Thrilling), 
of novels 
for stories 


York 16 (Bi-M-25) Detective and mystery stories, 
60,000. Well-written, cleverly handled crime problems 


Ed. Dir. Good rates, Acc 
(Thrilling), 10 E. 40th St., New Yors 
fast-action G-Men short stories 
1000-6000; novelettes 7000-8000; 20,000-word G-Man novel 
by arrangement. Leo Margulies. Ic up, Acc. 

Hollywood Detective (Trojan Magazines), 125 E. 46th St., 
to 6000. Girl 


Leo Margulies, 
G-Men Detective 
16. (Bi-M-20) Glamorous, 


New York 17. Short stories, movie locale, 
interest. lc, Acc. 

New Detective (Fictioneers, Inc.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Detective action stories to 6500 
novelettes to 12,000. Ejler Jakobsson. Good rates, Acc 

Phantom Detective, The (Thrilling), 10 E. 40th Si 

PROMPT TYPING SERVICE 
Novels, Stories, Books, Piays, Radio, Poems 
EDITORS appreciate and BUY readily manuscripts .0 
correct style, with flawless spelling, punctuation and 
grammar 
Excellent 20 lb. bond. Carbon copy. 50c per 1000 words 


Reenforced envelopes and cartons used in shipping 
NOVELS beautifully tailored to present the most inviting 


appearance 
MARIE ADAMS 


480 Blair Avenue St. Paul 3, Minnesota 


St., New York 17. 


New York 
short 
ment. 


16. 
ettes, 


16 (Bi-M-20) Fast-action detective, 
stories 1000-5000 
Leo Margulies. 
Popular Detective (Thrilling), 
(Bi-M-20) Detective short stories, 1000-6000; 
7000-10,000 Leo Margulies. lc, Acc. 

Private Detective (Trojan Magazines, Inc.), 


Ic up, Acc. 
10 E. 40th St., 


crime 
Book-length novels by arrange- 


New York 
novel- 


125 E. 46th 
Short stories to 4-6000 with some girl 


interest; novelettes 9-15,000. 1c, Acc 

Scarab (Black Horse Press), 104 5th Ave., New York 11 
Well-paced, realistic detective novelettes, 18,000-30,090. 
Joe Callanan. up, Ace 

Thrilling Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M) Action-detective short stories 1000-6000; 
novelettes 7000-10,000; novels 15-20,000. Leo Margulies 
lc up, Acc. 

Triple Detective (Thrilling), 10 E. 40th St., New York 
16. (Q-25) Three published detective novels by well- 
known writers; detective short stories to 6000. Leo Mar- 
gulies. le up, Acc. for shorts; novels by arrangement. 

Two Complete Detective Books (Fiction House), 130 W 
42nd St., New York 18 (Bi-M-25) Reprint only. 

Two Detective Mystery Novels (Thrilling), 10 E. 40th 
St., New York 16 (Q-25) Book reprints; also few stories 
1000-6000. Leo Margulies. Ic, Acc. 

7 
J 
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GHOSTING — REVISION 3 
By Top Writers-Critics 
3 We maintain a staff of High-calibre 
. Assistants —- among best in the literary § 
field. 
>» HOW WE WORK WITH YOU ‘ 
3 We read, criticize (see below) Revise : 
. all types manuscripts; give instruction. § 
On ghosting and heavy revision you al- 
$ low our writer an extra percentage of « 
sales price, in addition to cash fee. We 
§ engage a “’name”’ writer, thus vastly in- § 
4 
creasing prospect of a sale. ‘ 
; RATES for criticism: 5Cc per 1000 § 
$ words; minimum, $2.50 per ms. Fees > 
$ for other services — revision, ghosting, 
4 
§ etc.—based on help needed. Please write § 
$ details. Est. in Hollywood 10 years. : 
8 
Send for Circular 
3 ‘ 
4 
3 D. BALLEN 3 
e r 
& 1509 Crossroads of the World, 102-A ‘ 
Hollywood 28, California. : 
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HOLLYWOOD AGENT SINCE 1919 


CHESTER BEMIS, Associate 


eline M. Alvor 


IN THE SHADOWS OF THE HOLLYWOOD STUDIOS 


STUDIOS WANT NEW IDEAS IN STORIES! 
Have you something new and fresh to offer? 
If you have, we can sell it. 
SEND FOR BOOKLET: FACTS ABOUT 
WRITING and SELLING SCREEN STO.i‘1ES 
and GETTING YOUR BOOK PUBLISHED. 
FREE TO WRITERS. 
1317 NORTH BRIGHTON 
BURBANK, CALIFORNIA 


ST. 


October, 1950 


WESTERN MALE INTEREST 


Ace High Western (Fictioneers, Inc.), 205 E. 42nd St, 
New York 19. (Bi-M-25) Fast-moving, dramatic West- 
ern fiction; short stories to 5,000; novelettes and noveis 

Michael Tilden, Mng. Ed.; Bruce Cassiday, Ed 


Action Stories (Fiction House), 130 W. 42nd St., New 
York 18 (Q-20) Fast stories of the West with good 
woman interest. 2000-15,000; 1500, on occasion. Not buv- 
ing at present. Jerome Bixby. Ic up, Acc 

Big Book Western (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) A few short stories 5000. Western novel- 
ettes 10,000; novels 12,000. Western fact articles 1500. 
Michael Tilden, Mng. Ed.; Bruce Cassidy, Ed. lc, Acc 

Compi!ete Western Book Magazine (Magazine Manage 
ment), Empire State Bldg., New York 1. (Bi-M-25) West- 
ern novels 20,000-35,000. Robert O. Erisman. lc up, Acc 

Dime Western Magazine (Popular), 205 E. 42nd S', 
New York 17. (M-25) Vigorous, human Western short 
stories 2000-6000; novelettes 9000-10,000; novels 15,000 
emotional interest, realistic characterization. Michael] Til- 
den, Mng. Ed.; George Murphy, Ed. Good rates, Acc 

Double Action Western (Columbia Publications, Inc 
Double Action Group), 241 Church St., New York 13. (Bi- 
M-20) Short stories 2000-5000; novels 40.000-50,000. Rates 
by agreement. Robert W. Lowndes. lc, Acc. on short 
stories. 

Exciting Western (Thrilling), 10 E. 40th St., New York 
16 (Bi-M-20) Western action-packed short stories 1000- 
6000; novelettes 7000-10,000. Leo Margulies. lc up, Acc. 

Famous Western (Columbia Publications, Inc.), 241 
Church St., Ne York 13 (Bi-M-20) Overstocked on 
novelettes. Uses short stories to 5,000; articles to 2,000. 
Stress characterization and adult motivation. Robert W 
Lowndes. lc, Acc. 


GHOSTWRITER 
Twenty years experience in mending writ- | 
ing for marketing. I do not tell what to do. | 
T do it for you. Reference women’s WHO's | 
Who. Correspondence requires return post- 


age. 
NATALIE NEWELL 
Miami 33, Florida | 


| 


2964 Aviation, A.J. 


STOP GAMBLING 


on literary help 


Send for the 44-paaqe booklet, ‘‘THE TRUTH 
ABOUT LITERARY ASSISTANCE,” which is free on 
request. It gives details of how the D’Orsay Service 
works with writers, and contains vital information 
not obtainable elsewhere, designed to protect your 
pocketbook. It describes, too, the CRITICISM 
AND SALES SERVICE, which you should investigate 
if you really want to learn the “‘tricks of the 
trade’’ so necesary to success. The terms are 
surprisingly low and convenient. 
GHOST WRITING . . . RESEARCH .. . REVISION 

CRITICISM AND SALES SERVICE TERMS: 
$3.00 for each manuscript not exceeding 2,000 
words; and seventy-five cents for each additional 
thousand words (or fraction) thereafter. Thus, a 
manuscript of 6,000 words will take a fee of $6.00 
Brief “fillers” of not over a hundred words each 
whether poems, jokes, or informative paragraphs 
may be sent in groups of six for the minimum fee 
of $3.00. The fee for ‘“’short-short stories’ of a 
thousand words or so is $3.00 each 

SPECIAL TERMS FOR LONG MANUSCRIPTS: 
Manuscripts of 25,000 to 35,000 words $20.00 
35,000 to 50,000 words $25.00 
50,000 to 75,000 words $30.00 
75,000 to 100,000 words $35.00 
10,000 to 125,000 words $40.00 
Over 125,000 words $50.00 

The fees given above are inclusive. There is no 
further charge of any kind except, of course, the 
10% commission charged on sales 
OUR NATIONALLY ADVERTISED KIT—Price $5.00 

BOOKS AVAILABLE BY LAURENCE D’‘ORSAY 

“The Profit In Writing” ($4.00); ““Writing Novels 
to Sell’ ($3.50); ‘‘Landing the Editors’ Checks’ 
($4.00); “Stories You Can Sell’ ($4.00); “Mistress 
of Spears’’ ($3.50), etc. 


KENNETH E. D‘ORSAY 


TOPANGA 2, CALIFORNIA 


Fifteen Western Tales (Fictioneers, Inc.), 205 E. 42nd St. 
New York 17. (M-25) Novelettes to 13,000; shorts, pref- 
erably with an unusual twist, to 6000. Ejler Jakobsson. 
le up, Acc. 

Five Western Novels (Thrilling), 10 E. 40th St., New 
York 16 Reprint; small market for fresh story material. 
Leo Margulies. 1c, Acc 

-44 Western (Popular), 205 E. 42nd St., New York 17 
(Bi-M-25) Western short stories 4000-5000; novelettes 
$000-15,000. Michael Tilden, Mng. Ed.; George Murphy, 
Ed. ic, Acc. 

Frontier Stories (Fiction House), 130 W. 

York 18 (Q-20) Western historical short 
9500 novelettes 10,000-15,000; articles of 
days. Jerome Bixby. fc up, Acc 

Giant Western (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Western stories 1000-60,000. Well written 
cleverly done narratives of the Old West. Leo Margulies 
Good rates, Acc 

Hopalong Cassidy's Western Magazine (Thrilling), 10 E 
40th St., New York 16. (Lengths not known—a new maga- 
zine.) Leo Margulies. 

Lariat Story Magazine (Fiction House), 
New York 18 (Q-20) Fast-moving, co!lorf 
and-range locale, good woman int ast Not 
present Jack O'Sullivan le up, Ac 

Mammoth Western (Z:ff-Davis), 5 N. Wabash Ave., 
Chicago 1. (M-25) Stories of the Old West, from shorts 
of 1000 words to full-length novels of 30,000. Howard 
Browne. 114c-3c, Acc. 

Masked Rider Western 
York 16. (Bi-M-20) Uses a 
turing the Masked Rider, written by assignment; an 
8000-word novelette, several short stories not over 6000. 
Distinctly Old West, with no modern touches. Leo Mar- 
gu ie Ic up, Acc 

New Western (Fictioneers, 
York 17. (Bi-M-25) Colorful 
shorts to 5000 novels and novelettes 
Tilden, Mng. Ed.; Bruce Cassiday, Ed. le up, Acc. 

Northwest (Fictiotr. House), 130 W. 42nd St., New York 
18. (Q-20) Fast moving, action adventure stories of the 
Northwest. Alaska, Yukon, Canada, the Arctic, embrac- 
ing these subjects: timber, fur trapping, gold, silver 
mining; fishing, whaling; Mounted Police escapades. Ro- 
mantic interest helpful in novels and novelettes. 3-25,000 
Jack O'Sullivan. le up, Acc 

Popular Western (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Two 10,000-word novelettes on free-lance 
market; 10,000-word Sheriff Blue Steele story on assign- 
ment; short stories to 6000. Old West with no moderna 
touches. Leo Margulies. lc up, Acc. 

Range Riders Western (Thrilling), 10 E. 40th St., New 
York 16 (Bi-M-20) Book-length novels on assignment; 
Short stories 1000-6000; novelettes 8000-10,000. Ic, Acc. 

Real Western Stories (Columbia Publications, Inc. 
Double Action Group), 241 Church St., New York. (Bi-M- 
25) Same requirements as Famous Western. 

Rio Kid Western, The (Thrilling), 10 E. 40th St., New 
York 16 (Bi-M-20) Book-length novel on assignment 
Pioneer and frontier short stories 1-6000. Leo Margulies. 
Ic, Acc. 

Six-Gun Western (Trojan 
St., New York 17. (Bi-M) 
Girl interest lc, Acc. 

Star Western Magazine (Popular), 
York 17. (Bi-M-25) Dramatic, emotional, colorful stories 
of the Old West, heavy girl interest, to 15,000. Michael 
Tilden, Mng. Ec.; George Murphy, Ed. lc up, Acc 

10 Story Western (Popular), 205 E. 42nd St., New 
York 17. (M-25) Dramatic human-interest Western short 
stories up to 4000; novelettes 9-11,000 Harry Widmer 
lec up, Acc 

Texas Rangers (Thrilling), 10 E. 40th St., New 
(M-15) Fast-moving, action-packed short stories, 
law man’s viewpoint, 1000-6000. Book-length novel 
rangement Leo Margulies. lc up, Acc 

Three Western Novels (Magaz ine gement), Empire 
State Bldg New York 1 Ss stories 1000- 
§000; novels 20,000-25,000 ‘ lc up, Acc 

Thrilling Ranch Stories (Thrilling), 10 gE “40th St., New 
York 16. (Bi-M-25) Action Western short stories, nove!- 
ettes, 1000-10,000, novels 20,000; masculine, girl interest. 
Leo Margulies. lc up, Acc 

Thrilling Western (Thrilling), 
16. (Bi-M-25) Action-packed 
stories, 1000-6000; novelettes 8000-10,000; 
Slight girl interest permissible. Leo Margulies 
Acc. 


42nd St., New 
stories 2500- 
covered-wagon 


130 W. 42nd St., 
ul stories, ranch 
buying 


(Thrilling), 10 E. 40th St., New 
30,000-word lead novel fea- 


Inc.), 205 E. 42nd St., New 
Western action stories: 
8-12,000. Michael 


Magazines, Inc.), 125 E. 46th 
Western action stories 4-6000 


205 E. 42nd St., New 


York 16 
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10 E. 40th St., New Yor« 
thrilling Western short 
novels 10-15,000. 
lc up, 


TYPING 
THE COPY CAT 
Electric Typewriter 25 years experience 
Manuscripts 40c per thousand words. Poetry Ic 
per line. Minor corrections in grammar, punc- 
tuation, spelling, etc., if desired. One carbon 
copy and extra first page free. Plus postage, 
please. 
Long-established Stenographic Service 
Bertha Treben Comstock Jerome, Idaho 
P. O. Box 1166 


Author & Journalist 


L 
$3 
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‘‘| GOT MY.FIRST BREAK... 
When Learned These Writing Secrets’ 


Says Famous Free-Lance Writer Jules Archer 


Here’s HOW You, Too, Can Give The Editors The 
Kind Of Writing They Will Pay Spot Cash For 


NOW! The Only Book Of Its Kind That 
Shows You HOW to FIND, DEVELOP and 
SELL Your Story Ideas to Waiting Markets 


TH 
O you find yourself staring at a blank piece of paper 
wondering where your next idea is coming from? uable, guide to writers and 
Are you getting rejection slips instead of checks? Then market John Barkha, 
you should read ‘’! Sell What | Write’’ by Jules Archer VaEOEST 
If you are looking for a practical, helpful, stimulating guide that shows a 
writer how to make more money—this is it! Famous free-lance writer Jules Archer 
gives you every secret of his success in writing, for you to follow. This book is not 
a treatise on literary quality, but a private source of wealth that will enable you 
to find plots for your stories and articles. OVER 100 ACTUAL CASE HISTORIES 
that shows you how to plan your writings so that they will ‘‘sell.’’ Contains detailed 
step-by-step information about working through literary agents. Every trick of the 
trade for your immediate use starts you making money at once. 
“| Sell What | Write’ is your key to becoming the literary success you want to be. 


Shows You How To Sell “Straight Across The Board” 


“| Sell What | Write’ contains invaluable facts about writing for every conceivable kind 
of market. Jules Archer is one of the few authors who can write about everything and 
anything. From this book you cet a complete coverage of the entire field of writing. You 
can find yourself writing and making a fortune in fields that seemed absolutely impenetrable 


Over 100 
Your ability may Actual Case 


Just A Partial List Of The Table Of Con- be projected in Histories 
tents That Shows You What This Book 


dreamed possible 
Contains— There is only one 
way to find out 
Becoming Professional Writes send for this book 
The Short Short Story now and see how 
Phe Detective and Mystery Story you, too, can be 
come a high 
1¢ ve tory priced, successful 
Other Fields Of Fiction author. Hurry — 
Phe Reader-Help Articles 
I}: ‘rai $ 0 rederick 
cl linment Arti¢ le Fell Publ. Inc., 
ie Serious Article Dept AJ 386 
Other Types of Articles 4th Ave.. New 
York 16, N. Y 
PLUS HUNDREDS OF VALUABLE HINTS 
LIKE THESE MONEY 


A Lesson In Cutting, Anecdote Into Short Short BACK 
Ingredients Make The Story. Pulps Pay Off Too GUARANTEE 
When Radio Rights Paid Eight 
Milquetoast Hero Wins Out And 
Character and Conflict Write The Story, 7 
and Mouse Story, Dogs Are Human, Ba 
vs. Story Which Comes First?, Hor 
Purity the Keynotes—The Teen Age St 
pathy and Sin Pay Off—The Confessii 
Beauty Is Only Skin Deep The Wome 
Continuity Counts: The Comic Scenario, Be 
Opera The Television Script, The Reade 
First The Marital Relations Article 
Your Own Back Yard The Institutio: 
Get Your Mad Up—Then Write It!—The 
tional Article, Improving On History: TI 
ture Article, And Many Many More 


Frederick Fell Pub!., Inc., Dept. 
385 4th Ave., New York 16, N. ¥ 
Rush me my copy of I SELL WHAT I WRITE 
It I am not thorough'y pleased, I may return 
within 5 days for a prompt refund 

( ) TI enclose $2.50 

{ ) Send C.O.D., I'll pay 
Name 


Address 


City 


October, 1950 
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Triple Western (Thrilling), 10 E. 40th St., New York 
16. (Bi-M) Western short stories to 6000; three pub- 
lished novels by well-known Western writers. Leo Mar- 
gulies. 1c up for shorts; by arrangement for novels, Acc 

Two Western (Fiction House), 130 W. 42nd St., New 
York 18 New MSS. or MSS. which have appeared 1 
book form, 50,000-60,000. Jerome Bixby 

Walt Coburn’s Western Magazine (New Publications), 
205 E. 42nd St.. New York 17. (Bi-M-25) Reprint naga- 

in market for fact fillers, 300-1500. Everett Ortner 


(Thrilling), 10 E. 40th St., New York 16. (Bi- 
Book length novels arranged for on assignment, 
short stories 1000-6000. Leo Margulies. lc, Acc. , 

Western Action (Columbia Publications, Inc.—Double 
Action Group), 241 Church St., New York (Q-25) Same 
requirements as Double Action Western. 

Western Novels & Short Stories (Magazine Managemen': 
Empire State Bldg. New York 1. (Bi-M-25) Short stories 
1000-6000; novels 20,000-25,000. Robert O. Erisman. Ic 
up, Acc 

Western Short Stories (Magazine Management), Empiv> 
State Bldg. New York 1. (Bi-M-25) Stories 1000-9000 
Robert O. Erisman lc up, Acc 

Zane Grey’s Western Magazine, Racine, Wisc. (M-25) 
Articles on Old West, frontier era, 1000-5000; Old West 
short shorts to 2500, short stories to 7500, very occasiona:- 
ly to 10,000; verse of the old or timeless West, 40-line 

short fact items, fillers of the Old West, 100-500; 

Vigorous, honest, authentic fiction, stressing 

both action and character; colorful Old West background; 

1860-1900 setting best Don Ward. Shorts, 2c up; ar- 

ticles, 2c; verse 50c line; fillers, $3-$10; cartoons, $25, 
Ace, First seria] rights only on stories and articles 


SPORTS 


All-American Football Magazine (Fiction House), 130 W 
42nd St., New York 18. (2-year-20) Short stories 3-709 
novelettes 10-16,000; movels 17-25,000. Prefers story with 
collegiate background; girl interest welcome in novels and 
novelettes. Jack O'Sullivan. lc up, Acc 

All Sports (Columbia Publications, Inc.), 241 Church St., 
New York 13 (Bi-M-20) All types of sports; adult 
motivation and situations. Short stories 1500-5000; novel- 
ettes 7000-9000. Robert W. Lowndes. Ic, Acc 

All Star Sports (Street & Smith), 122 E. 42nd St., New 
York 17. (Q) Sport stories on assignment only. Sam E 
Andre. 

Baseball Stories (Fiction House), 130 W. 42nd St., New 
Work 18. (Twice yeariy-20) Short stories to 4000; novels 
10-20,000, all with baseball theme. (Bought up for pres- 
ent.) Jack O'Sullivan. le up, Acc 

Exciting Football (Thrilling), 10 E. 40th St., New York 
16. (Ann.-25) 20,000-word lead novel, 10,000-word novel- 
ettes; several shorts not over 6000; covering amateur 
professional, collegiate, etc. football. Leo Margulies. ic, 
Acc, 

Fifteen Sports Stories (Fictioneers, Inc.), 205 E. 42nd St. 
New York 17. (Bi-M-25) Headline sports stories of today 
to 6500; novelettes to 12,000. Submit 3-4 mos. ahead of 
season. Ejler Jakobsson. lc up. 

Fight Stories (Fiction House), 130 W. 42nd St., New 
York 18 (Q-20) Fast stories of the ring 10,000-25,000 
Not buying «at present Jack O'Sullivan lc up, Acc 

Football Action (Fiction House), 130 W. 42nd St., New 
York 18 Same as for All-American Football Magazine. 

Football Stories (Fiction House), 670 5th Ave., New York 
19. Same as for All-American Football Magazine. 

New Sports (Popular), 205 E. 42nd St., New York 17 
(Bi-M-25) Stories of headline sports, slanted directly in 
the sports field—shorts 5000-6000; novelettes 10,000-15, - 
000, Submit 3 months ahead of season. Some fact articles 
by sports celebrities. Ejler Jakobsson. Ic, Acc 

Popular Football (Thrilling), 10 E 40th St., New York 
16. (Ann.-25) 30,000-word lead novel; shorts to 6000 
Leo Margulies. lic up, Acc 

Popular Sports (Thrilling), 10 E. 40th St., New York 16 
(Bi-M-25) 25,000-word lead novel about baseball or foot- 
ball only; several short stories not over 6000. Leo Mar- 
gulfes. 1c up, Acc. 

Sport (Macfadden), 205 E. 42nd St., New York 17. (M- 
25) Human-interest personality features about headline 
stars in such sports as basketball, football, baseball, box- 
ing, hockey, etc. Query with outline. Stories 2000-3000 
words, minimum payment $250; short gossipy items for 
SPORTalk at $5 and $10, Acc. Albert R. Perkins 

Sports Fiction (Columbia Pub., Inc.), 241 Church St, 
New York 13. (Bi-M-20) All types of sports: adult moti- 
vation and situations. Short stories 1500-5000; novelettes 
7000-9000. Robert W. Lowndes. Ic, Acc. 


TYPING SERVICE 


» MANUSCRIPTS, ARTICLES, LEGALS, LETTERS 
> FORM LETTERS, LABELS, REPORTS, POETRY, 
> FILLERS, JOKES; also ADDRESSING and STUFF- 
> ING. By expert. Quick, dependable, reasonable 
P Rates on request. References. 


q MARY LEE KAEMMERLE 
5 Rt. 9, Frankfort, Kentucky 


Sports Novels (Popular), 205 E. 42nd St., New York 17 
(Bi-M-25) Stories of headline sports, slanted directly in 
the sports field. Shorts 5000-6500; novelettes 10-15,000. 
Stories should be submitted three months ahead of season. 
Occasional by-line fact articles by sport celebrities. Ejler 
Jakobsson. lc up, Acc. 

Sports Winners (Columbia), 241 Church St., New York 
13. (Q-25) Same requirements as Super Sports. Robert 

Lowndes. lc, Acc. 

Super Sports (Columbia Pub., Inc.), 241 Church 6&t., 
New York 13. (Q-25) All types of sports; adult motiva- 
tion and situations. Short stories 1500-5000; novelettes 
7000-9000. Robert W. Lowndes. lc, Acc. 

Thrilling Football (Thrilling), 10 E. 40th St., New York 
16. (Ann.-25) Gridiron stories, woman interest allowed. 
Shorts 1000-6000; novelettes 8000-10,000; short novels 
15-25,000. Leo Margulies. lc up, Acc. 

Thrilling Sports (Thrilling), 10 E. 40th St., New York 
16. (Q-20) Three 8-10,000-word novelettes; several shorts 
under 6000. All types of sports stories wanted; odd sports 
especially desirable. Leo Margulies. le up, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Weird Tales, 9 Rockefeller Plaza, New York 20. (Bi-M 
25) Supernatural, bizarre, weird, pseudo-scientific short 
stories up to 6000; novelettes to 15,000; verse to 30 lines 
D. Mcllwraith. Ic, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 

Amazing Stories (Ziff-Davis), 185 N. Wabash Ave., Ch:- 
cago 1. (M-25) Science-fiction short stories 2000-10,000; 
novels 10-30,000. Howard Browne. 1'4c-3c, Acc. 

A. Merritt's Fantasy Magazine. Reprint oi Merritt stor- 
ies only. 

Astounding Science Fiction (S. & S.), P.O. Box 439, 
Elizabeth, N. J. (M-25) Science short stories up to 
6000, novelettes 10-25,C000; serials 40-60,000. John W. 
Campbell, Jr. 2c, Acc. 

Avon Fantasy Reader, 119 W 
(Bi-M) Fantastic, weird, science-fiction stories. 
anthology series; no market for original mss. 
Wollheim. Second serials rights only; payment 
rangement. 

Famous Fantastic Mysteries (All Fiction Field-Popular), 
205 E. 42nd St., New York 17. (Bi-M-25) Weird, science- 
fiction, fantastic, fantastic-adventure short stories, 3000- 


57th St., New York 19 
A reprint 
Donald 
by ar- 


Martha Foley, Editor of THE BEST AMERICAN SHORT 
STORIES and Catharine Barrett, noted writer and lecturer, 
recommend the 


SCRIPT DELIVERY SERVICE 


Submit your manuscript to us as you would to an editor, 
enclosing a return stamped envelope and market list. We'll 
deliver it to EIGHT markets in New York City for only 
one dollar ($2 for nove! lengths) per script. Save time and 
postage. SCRIPT DELIVERY SERVICE, Box 1342 Grand 
Central Station, New York 17 (Railway express to Room 
12, 631 Third Avenue, New York 17) 


“SPLENDID!” Says Leading New York 
Publisher of Tooker Assignment 


Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sym- 
pathetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading $1.00 each for short 

stories. Covers sales offer if salable, brief cri 
ticism, or suggestion of further work, separ- 
ate fee to be arranged. Books $5. 
My technical books ‘Writing for a Living’ (cloth 
207 pages) $2.50; to Publish Profitably’’ 
(paper) $1.00; “Atomic Short Story Technique ‘ 
(paper) $1.00. 


RICHARD TOOKER 


P.O. Box 148 Phoenix, Ariz. 


Author & Journalist 
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10,000; novelettes 10-20,000; verse. Mary Gnaedinger 
lc, Acc 

Fantastic Adventure (Ziff-Davis), 185 N. Wabash Ave., 
Chicago 1. (M-25) Pseudo-scientific short stories 2000- 
10,000, novels to 30,000 Definite air of fantasy, not 
straight science. Howard Browne. 114c-3c, Acc. 

Fantastic Novels (New Publications, Inc.), 205 E. 42nc 
St., New York 17. (Bi-M-25) Same as Famous Fantastic 
Mysteries. 

Fantastic Story Quarterly (Thrilling), 10 E. 40th St., 
New York 16. (Q) Chiefly reprint, but small market fo: 
original fantasy fiction up to 10,000. Leo Margulies. Ic, 
Acc 

Fantasy and Science Fiction (Spivak), 570 Lexington 
Ave., New York 22. (Bi-M) Science-fiction and fantas, 
1000-12,000. About 40°, reprint. Send MSS to editoria 
address, 2643 Dana St., Berkeley 4, Calif. Anthony 
Boucher and J. Frarcis McComas. 3'2c for stories under 
3000; $100 for 3000-5000 iength; 2c over 5000, first seria) 
rights only: reprints about ha!f these rates; Acc. 

Fantasy Book (Fantasy Pub. Co.), 8318-20 Avalon Blvd 
Los Angeles 3. Varied lengths, including serials; about 
50-50 on science fiction and fantasy; poems. Garret Ford 
Information on rates to be secured. (Out of market tem- 
porarily.) 

Fantasy Fiction (Magabook, Inc.), 420 Lexington Ave., 
New York. $100 up for new fantasy stories, $50 up for 
reprints. Curtis Mitchell. 

Future (Columbia Publications, Inc.), 241 Church St 
New Yerk 13. Science fiction stories of all types, exclud- 
ing fantasy. Novelettes 8000-12,000; stories to 5000 
Robert Lowndes. Ic, Acc. 

Giant Gnome Stories (working title only), c/o Willey 
Book Co., 20 Beekman St., New York. Stories 4000-6900 
Phil Klass. Rates not known. 

Imagination (Clark Pub. Co.), 1144 Ashland Ave., Evan- 
ston, Il (Bi-M-35) Same requirements as for Other 
Worlds. Raymond A. Palmer. lc-3c, Acc 

Marvel Science (Magazine Management), Empire State 
Bldg. New York 1. (Bi-M) Science fiction, varying 
lengths. Robert O. Erisman 1-1'4c, Acc (Erisman to 
edit other science-fiction magazines, also.) 

Nekromantikan, 1905 Spruce Ave., Kansas City 1, Mo 
(Q) Weird and fantasy fiction, 500-5000. Manly Banister 
Ace 

Other Worlds (Clark Pub. Co.), 1144 Ashland Ave., Evan- 
ston, Il (8-times-yr-35) All types science-fiction and 
fantasy stories, 3000-45,000. Raymond A. Pa!mer lc-3c 
Acc 

Out of This World Adventures (Avon), 119 W. 57th Bt., 
New York 19 (Bi-M) Science-adventure stories 2000- 
12,000. Dona'd A. Wollheim. Ic, Acc. 

Planet Stories (Fiction House), 130 W. 42nd St., New 
York 18. (Q-20) Imaginative short stories, novelettes, of 
future worlds. 4000-15,000. Good adventure fee! Must 
contain good planetary or futuristic atmosphere. Jerome 
Bixby. le up, Acc 

Startling Stories (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Book-length science-fiction novels, short 
stories. Leo Margulies. le up, Acc 

Super-Science (Fictioneers, Inc.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Science fiction novels, novelettes up 
to 15,000; shorts up to 6000. No fantasy or supernatural 
background. Ejler Jrkobsson. lc up, Acc. 

Thrilling Wonder Stories (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Pseudo-scientific adventure stories to 
10.000; short pseudo-science novels 15-20,000. Leo Mar- 
gulies. le up, Acc. 


WESTERN LOVE FICTION 


Go'den West Romances (Thrilling), 10 E. 40th St., New 
York 16. Western action and romance 3000-15,000; man 
or woman viewpoint. Leo Margulies. le up, Acc 

Ranch Love Stories (Goodman), 366 Madison Ave., New 
York 17 (Bi-M) Stories, woman’s viewpoint preferred 
1000-15,000. Grace Brandeis. lc up, Acc 

Ranch Romances (Thrilling), 10 E. 40th St., New York 
i6. (Bi-M-15) Western love short stories to 5000; nov 
ettes 8000; nove's 14,000; 4-part seria’s to 32,000; we 
uithenticated fact material to 2500. Fanny Elsworth. 
up, Acc 

Rangeland Love Stories (Popular), 205 E. 42nd St., New 
York 17. Stories 20°0-4000; novelettes 8000-12,000. Wom- 
an’s viewpoint preferred. Harry Widmer. Ic up, Acc 

Rangeland Romances (Popular), 205 E. 42nd St., New 
York 17. (M-25) Emotional love short stories, Old West, 
woman's viewpoint; shorts 2000-4000: novelettes 8000- 
10,000 Harry Widmer. lec, Acc 


WRITE FOR THE JUVENILES 


Begin at the beg:nning and end up selling. The most 
comprchens.ve course of its kind on the market, « 

ering every phase of story and article writing for tots 
to teens. Learn the step-by-step procedure from e 
whose work is appearing currently in juvenile publi 
cations. Not a “‘tell how’’ but a SHOW HOW course 
Personal criticism included. Write for particulars 


MARJORIZ M. DAVIDSON 
P. O. Box 124 Laceyville, Penna. 


October, 1950 


Real Western Romances (Columbia Pub., Inc.), 241 
Church St., New York 13. (Q-25) Action stories of the 
Old West, with strong romantic element. Stress color and 
characterization. Short stories to 5000; novelettes 8000 to 
12,000. Robt. W. Lowndes. Ic, Acc. 

Romance Western (New Publications, Inc.), 205 E, 42nd 
St., New York 17; 1847 So. Kelton Ave., Los Angeles 25. 
(Bi-M-25) Modern Western love stories 3000-10,000; verse 
Irma Kalish. Ic up, Acc. 

Two Western Romances (Fiction House), 130 W. 42nd 
St., New York 18. Novels of Western action and romance 
40,000-60,000. Jerome Bixby. Ic, Acc. 

Western Rodeo Romances (Thrilling), 10 E. 40th St». 
New York 16 (Bi-M-20) Western action stories, cowovy 
viewpoint girl-interest yarns with rodeo background, 1000- 
10,000. Leo Margulies. lc up, Acc 


ROMANTIC LOVE 

All-Story Love Magazine (Popular), 205 E. 42nd St., New 
York 17. (M-25) Publishes one strong, dramatic serial, 
which must be motivated by love, but can combine ele- 
ments of mystery with the love story; one novelette to 
15,000, and short stories 3,000-6,000. Some verse. Short 
stories in special demand. Louise Hauser. lc, Acc. 

Complete Love (Ace Mags.), 23 W. 47th St., New York 
19. (Bi-M-15) Love short stories, novelettes, up to 10,000; 
courtship and marriage articles to 1000, romantic verse 
to 20 lines. Rose Wyn. lc up. Verse, 50c a line, Acc. 

Exciting Love (Thrilling), 10 E. 40th St., New York 16 
(Q-25) Lead novel, 25,000; short stories 1000-6000. Leu 
Margulies. lc, Acc 

Fifteen Love Stories (Fictioneers, Inc.), 205 E. 42nd St., 
New York 17. (Bi-M-25) Romantic love stories. Novel- 


NEED WE SAY MORE? 


A client writes:* ‘You are the first agent—whce 
ever did anything constructive for me. All other 
went off on a tangent with beautiful theories 
none of which were practical.” *(name on request) 
Novels — Short Stories — Articles — Plays 
Write for and read 
oadway producer 
ANALYSIS” — CRITICISM — “GUIDANCE 
REPRESENTATION 
Reading fees: $2.00 up to 5000 words; over 5000 
and up to 10,000, 50c per thousand; 10,000 to 
40,000, $7.00; full length novels & plays, $10.00 
Manuscripts typed, 20c per page. Return postage 
with each ms. please. Send for FREE BOOKLET, 
“To The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y 


e 


WRITERS 
WORK TO DIRECT ORDER ONLY!$ 


: Title Ma Price @ 


e $ Yankee Frankenstein $175.00¢ 
@ Taxicab Tidbits This Week 250.00§ 
$ The Scorpion True Detective 495. 008 


7 | have written and sold the above articles plus ®@ 
1000 others in the past 15 years to over 100, 
different national magazines. 
My students—WRITING AND SLANTING Tos 
DIRECT ORDER ONLY—aore featured today " 
scores of newsstand publications 
| have developed a NEW—COMPLETELY PER-@ 
SONAL—ABSOLUTELY INDIVIDUAL — Coursee 
in Article Writing SLANTING YOUR PERSONAL®@ 
TALENTS AND INDIVIDUAL MATERIAL TO@® 
SPECIALIZED MARKETS. 7 
No offer AS UNIQUE —AS DIFFERENT — AS@ 
PRACTICAL—FOR THE BEGINNING WRITER® 
OR THE PROFESSIONAL—has ever before been @ 
made by a SELLING WRITER AND RECOG- @ 
NIZED INSTRUCTOR. 
Write for Terms and for FREE Pamphlet 
“Writing To Direct Order Only.” 


WILL H. MURRAY 


Room 328 
7016 Euclid Ave. Cleveland 3, Ohiog 
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ettes up to 10,000; shorts 3,500 to 5,000. Peggy Graves 
lc min., Acc. 

Gay Love Stories (Columbia Publications, Inc.—Double 
Action Group), 241 Church St., New York 13. (Bi-M-20) 
Third person love short stories. Marie A. Park. Ic, Acc. 

Ideal Love Stories (Columbia Publications, Inc.—Doub'e 
Action Group), 241 Church St., New York 13. (Q-25) 
Third person love short stories. Marie A. Park. Ic, Acc. 

Love Book Magazine (Popular), 205 E. 42nd St., New 
York 17. (M-25) Glamorous, dramatic love stories, novel- 
ettes 3000-10,000; little verse. Louise Hauser. lc up, Acc. 

Love Fiction (Ace Mags.), 23 W. 47th St., New York 19. 
(Bi-M-15) Plausible, well-written love short stories 2000- 
6500, strongly dramatic novelettes 7000-10,000. Romantic 
verse and articles. Rose Wyn. Ic up, verse 50c line, Acc. 

Love Novels (Ail-Fiction Field—Popular), 205 E. 42nd St, 
New York 17. (M-25) Glamorous modern love stories; shorts 
up to 5000; novelettes to 18,000. Mary Gnaedinger. lc up, 
Acc. 

Love Short Stories (Fictioneers, Inc.), 205 E. 42nd St., 
New York 17. (M-25) Romantic fiction 3000-10,000; some 
verse. Louise Hauser. lc min., Acc 

Modern Love Stories (Goodman), 366 Madison Ave., New 
York 17. (Bi-M) Love stories 1000-15,000, up to 5000 
preferred. Grace Brandeis lc up, Acc 

New Love (Fictioneers, Inc.), 205 E. 42nd St., New York 
Realistic love short stories 4500-5000; novel- 


17. (M-25) 
serials by arrangement Peggy Graves 


ettes 7-10,000; 
lc up, Acc. 

Popular Love (Thrilling), 10 E. 40th St., New York 16 
(Q-25) Book-length girl angle love novels; will look at 
detailed synopsis. Around 25,000; shorts 1000-6000. Leo 
Margulies. Ic up, Acc. 

Remance (Ficiioneers, Inc.), 205 E. 42nd St., New York 
17. (M-25) Modern stories, with occasional exotic or un- 
usual backgrounds, 4500-6000; mnovelettes 10,000; 16-line 
verse. Peggy Gruves. lc up, Acc. 

Ten-Story Love (Ace Mags.), 23 W. 47th St., New York 
19. (Bi-M-15) Love short stories, novelettes, up to 10,000, 
romantic verse and articles. Rose Wyn. lc up, verse 5vc 
a line, Acc. 

Thrilling Love Magazine (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Love short stories 1000-6000; novel- 
ettes 8000-10,000; novels 15,000; girl’s viewpoint Leo 
Margulies. Ic up, Acc. 

Teday’s Love Stories (Columbia Pubs., Inc.), 241 Church 
St., New York 13. (Bi-M-20) Short stories with strong 
love interest 1009-4500; verse with love theme, 4-12 lines 
Marie A. Park. Ic, Acc. 


TRUE CONFESSION 


Actual Romance (Magazine Management Co.), 350 5th 
Ave., New York 1. (Q-15) First-person stories. Dan Mer- 
rin. 


I Confess (Magazine Management Co.), 350 5th Ave., 
New York 1. (Q-25) First-person stories. Dan Merrin. 

Intimate Romances (Idea!), 295 Madison Ave., New York 
17. (M-15) First-person stories on serious love conflict or 
problem situations with realistic, everyday characters 5000- 
8000; occasionally to 15,000 lorence J. Schetty. 3c up, 
Ace. (Reported to be slow in handling MSS.) 

Life Romances (Magazine Management Co.), 
Ave., New York 1. (Q-15) First-person stories. 
Little. 

Modern Romances (Del!), 261 5th Ave., New York 16 
(M-15) First-person real-life short stories 5000-8000; nove!- 
ettes 9-12,000; book lengths 15-20,000; frequent contests 
for cash prizes. Also, short articles, 425-2000, dealing with 
parenthood, young mothers with small children, preg- 
nancy, postnatal health and beauty prob!ems Articles 
carry by-lines. Hazel L. Berge. 4c, Acc 

My Romance (Magazine Management Co.), 350 5th Av-., 
New York 1. (Q-15) First-person stories. Dan Merrin 


Personal Romances (Ideal) 295 Madison Ave., New York 
17. (M-15) First-person romances, young heroes and 
heroines, with strong emotional problems logically worked 
out, 1500-5000. Mrs. May C. Kelley. 3c and up, Acc. 

Real Romances (Hillinan), 535 5th Ave., New York 17 
(M-15) First-person short stories to 6500; mnovelettes 10- 
15,000: articles 500-1000; fillers. Written from viewpoint 
of both men and women. Mary Rollins. 3c, Acc 

Real Story (Hillman), 535 5th Ave., New York 17. (M- 
15) First-person short stories to 6500; mnovelettes 10- 
15,000; articles 500-1000; fillers. Written from viewpoint 
of both men and women. Mary Rollins. 3c, Acc. 

Revealing Romances (Ace Mags), 23 W. 47th St., New 
York 19 (M-15) Stories, 2500-6000, novelettes, 10,006 
young courtship and marriage problems; fillers, 300-1000 
romantic verse. Rose Wyn. 3c up, verse 50c line, Acc. 


350 5th 
Bessie 


TYPING SPECIALIST 


Manuscripts promptly and competently 


50c per thousand words 


Pica type. White carbon 
free. Sonnets 10c each, other poetry Ic per line 
Widely experienced printer and typist 


WILLIAM C. DERRY 


| 
| 


40 Rock Avenue 


Lynn, Mass. 


Secrets (Ace Mags.), 23 W. 47th St., New York 19. (M- 
15) Dramatic first-person stories from real life. Shorts 
3000-6000, novelettes 10,000; articles on marriage, court- 
ship, personality to 1000; romantic verse to 20 lines. Rose 
Wyn. 3c up, verse 50c line, Acc. 

Trze Confessions (Fawcett), 67 W. 44th St., New York 
18. (M-15) First-person stories reflecting life today, and 
based on problems of young love, romance, marriage, 3000 
to 6000; novelettes to 10,000; by-lined, autobiographical 
stories, 2000-4000, and first-person fact articles on prob- 
lems of modern living. Inspirational, self help fillers; 
poetry to 16 lines. Walter R. Schmidt, Ed.; Wm. C. 
Lengel, Exec. Ed. Good rates, Acc. 

True Experiences (Macfadden), 205 E. 42nd St., New 
York 17. (M-15) First-person true stories of emotional 
experiences in the lives of women. Byline of principal 
woman and actual pictures of persons required. Can use 
full reports or finished stories. Ann Daggett. Payment 
to byliner, $25-$50; to reporter, $50-$100; to writer, $50- 
$300, according to editorial impact and length of story. Acc 

True Love Stories (Macfadden), 205 E. 42nd St., New 
York 17. (M-15) First-person stories. Brief stories, 1500 
words, $150; 3,500 words, $175; 5,000-6,000 words, $250: 
12,000-14,000 words, $450. Hope Stuart. Acc. 

True Romance (Macfadden), 205 E. 42nd St., New York 
17. (M-15) First-person short stories 5,000-6,000; nove!l- 
ettes 10,000; short shorts 3000. Hilda Wright. Short 
stories $275; movelettes $450: short shorts $175, Acc. 

Trve Story (Macfadden), 205 E. 42nd St., New York 17. 
(M-10) First-person short stories to 7000; novelettes 
9000: book-lengths 12000; 2-part serials 7-10,000. Ernest 
Heyn; Helen Littauer. Surprise-ending short-shorts $100; 
short stories $250-$300; novelettes $400-$450; double- 
lengths $600-$700; serials $500 per installment, Acc. 


TRUE DETECTIVE 


All Trve Fact Crime Cases, 114 E .32nd St., New York 
16. See Police Detective for requirements. Ruth Beck 

Amazing Detective Cases (Postal Publications, Inc.), 350 
5th Ave., New York 1. (Q) Fact articles on crime cases 
with mystery and good detective work, 1500 to 5000. Offi- 
cial by-lines preferred. Robert E. Levee. 2c up; photos 
$3. Acc 

Best True Fact, 114 E. 32nd St., New York 16. Con- 
fession-type material and great fact detective stories, with 
a little less emphasis on the sensational than required by 
Women in Crime and Smash Detective. Ruth Beck 

Comp'ete Detective Cases (Postal Publications, Inc.), 
350 5th Ave., New York 1. (Q) Fact articles on crime 
cases with mystery and good detective work, 1500-5000 
Official by-lines preferred. Robert E. Levee. 2c up; 
photos $3. Acc 

Crime Detective (Hillman), 535 5th Ave., New York 17. 
(M) Fact detective stories, current, human emotion, 5000: 
pictures dea'ing with crime. Hugh Layne. 2!2c up; photcs 
$5. Acc 

Daring Detective (Fawcett), 67 W. 44th St., New York 
18 (Bi-M-25) Fact detective stories 5000-6500; short 
pieces on crime 300-1000. Joseph Piazza. Stories, 3c up: 
shorts 5c, Acc: photos $5 each, Pub 

Famovs Police Cases, 105 E. 35th St., New York. (Ri- 
M-25) Fact detective stories and pictures. Everett Mey- 
ers. 2c, Pub 

Front Page Detective (Dell), 261 5th Ave., New York 16. 
(M-15) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 
1000-5000. James Stewart-Gordon. 3c to 4c; photos ‘$5, 
Acc 

Headquarters Detective 
York 17. Tlustrated current crime stories, 5000 
Layne. 2!5c vp. photos $5, Acc. 

Inside Detective (Dell), 261 5th Ave., New York 16. (M- 


YOUR STORY 


can be vitalized 
into brillance and originality. 
YOU CAN WRITE 
as you have dreamed of writing, 
with confidence and skill. 

THE SERVICE OF THE VITALIZED STORY 
is built upon 12 years of intimate 
work with writers. It gives you: 

1. New vision and joy in writing 

2. Collaboration where you need it 

3. A re-plotting of your story 

4. Specialized training in dialog, 

transitions, suspense, action. 

For short-stories, the cost is $4. 

@ PROMPT SERVICE @ 

BAYARD D. YORK 


204 Raymond Road, West Hartford 7, Conn. 


(Hillman), 535 5th Ave., New 
Hugh 


Author & Journalist 
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15) True stories of crime investigations under official by- 
line, if possible 1000-5000, stressing mystery, detective 
work. James Stewart-Gordon. 3c to 4c; photos $5, Acc. 

Line-Up, 114 E. 32nd St., New York 16. Same require- 
ments as Police Detective, only all stories must have a 
preliminary editorial paragraph pointing out that crime 
does not pay. 

National Detective Cases (Postal Publications, Inc.), 350 
5th Ave., New York 1. (Q) Fact articles on crime cases, 
with mystery and good detective work. 1500-2000. Official 
oo preferred. Robert E. Levee. 2c up; photos $3, 

ec. 

Official Detective, 400 N. Broad St., Philadelphia 30. 
(M-25) True detective crime-detection stories 5000-7000; 
Photos. H A. Keller. 2'c, Acc. 

Police Detective, 114 E. 32nd St., New York 16 Current 
true crime stories to 5500, with photos of people, both 
criminals and detectives, involved. Ruth Beck. 

Real Detective (Hillman), 535 5th Ave., New York 17 
True illustrated crime stories 5000; official by-lines pre- 
are but not imperative. Hugh Layne. photos 
$5, Acc 

Smash Detective, 114 E. 32nd St., New York 16. Crime 
Stories of especial violence; confession-type stories and 
exposes. Foreign stories O.K., providing they have all 
the other elements. Ruth Beck. 

Special Detective, 114 E. 32nd St., New York 16. 
requirements as True Crime. 

Startling Detective (Fawcett), 67 W. 44th St., New York 
18. (Bi-M-25) Factual crime material, current or older 
4000-6000; shorts 1000. Hamilton Peck. 3c up; shorts 
5c, Acc.; photos $5 each, Pub. 

Ten Trre Crime Cases (Postal Publications, Inc.), 350 
5th Ave., New York 1. (Q) Fact artic’es on crime cases, 
with mystery and good detective work 1500 to 5000. Offi- 
cial by-lines preferred. Robert E. Levee. 1!2c up; photos 
$3, Acc. 

True Crime, 114 E. 32nd St., New York 16. (M) Cur- 
rent or classic crime cases; by-lined editorials by a name 
crime-fighter or detective (special rates); series articles 
to 3000 on crime subjects; persona'ity pieces, or profile on 
famous detectives and law-men; instructive crime detec- 
tion articles; photo features, fillers, cartoons, crime 
puzzles, games, etc. Ruth Beck. 

True Crime Cases, 2382 Dundas St., W., Toronto 9, Ont., 
Canada. Actual crime stories, Canadian locales, recent 
date, with photos, 3000-4500. O. Ryan. lc, Acc. 

True Detective (Macfadden), 205 E. 42nd St., New York 
17. (M-25) True detective, crime stories with actual 
photos, with or without official by-line, 7000. Send tor 
Hints Booklet. John Shuttleworth. 3c-5c; photos, $4-$8, 


up; 


Same 


cc. 
True Police Cases (Fawcett), 67 W. 44th St., New York 


fillers 500- 
fillers 


to 8000; 
Stories 3c up; 


Detective stories 
Sam Schneider 


18 (Bi-M-25) 
1500 cartoons. 
5c, Acc 

Uncensored Detective (Hillman), 535 5th Ave., New York 
17. (M) First-person stories by persons involved in cur- 
rent crimes, 5000, particularly convicted women criminals 
Query. Hugh Layne. 2'!2c and up, photos $5, Acc. 

Whisper (Harrison Publications), 201 W. 52nd St., New 
York 19. (Bi-M) True-fact tabloids, 750-1000. Nils Larsen 
$50 (Extra for photos), Ace 

Women in Crime, 114 E. 32nd St., New York 16. Crime- 
detective stories involving female criminals Cases of 
especial violence. Stories involving models (Hollywood 0: 
theatrica! backgrounds) are naturals. Good pictures. Con- 
fession-type stories and exposes. Ruth Beck. 


WHAT THE EDITORS WANT NOW 


In the Western pulps, Thrilling has added 
Hopalong Cassidy’s Western Magazine, 10 E. 
10th St. New York 16, and Trojan Magazines 
has added a new detective title, Crime Fiction 
Stories, 125 E. 46th St., New York 17. 

— Av] — 

Swing, 1121 Scarritt Bldg., Kansas City 6, Mo., 
is again in the free-lance market. Payment is 
$10 to S15 for articles 800-1800 in third person 
narrative on science, knowledge, medicine, ad 
venture, biography, hobbies, travel, culture, suc; 
cess, occult. One good literary story per issue, 


NOVELISTS! HERE’S YOUR BOOK! 


ls your subject usable? Can you plot it, give it 
timeliness, significance? Sound, detailed, practica! 
discussions in ‘‘The Technique of the Novel” y 
Thomas H. Uzzell. New second edition of this ou 
thoritative work. Sent to you by return mail for 
$1.75, by the author. 
THOMAS H. UZZELL 


Stillwater, Oklahoma 


October, 1950 


800-1800. Also needs cartoons (either one-line 
gag cartoons or cartoons without captions), fill- 
ers of 100-700 words at approximately Ic per 
word, and quizzes and mental games. Payment is 
promised on acceptance and reports in two 
weeks. 

Science fiction and fantasy fiction are still on 
the upswing. Clark Publishing Co., 1144 Ash- 
land Ave., Evanston, IIl., has added a bi-monthly, 
Imagination, to its former Other Worlds. The 
editor of both magazines is Raymond A. Palmer. 

We have news that Robert O. Erisman, with 
Magazine Management Co., Empire State Bldg., 
New York I, is grooming two or three new maga- 
zines in the field, one title to be Marvel Science. 

Book publishers Gnome Press are planning a 
magazine as yet unnamed. Phil Klass is editor 
and may be reached c/o Willey Book Co., 20 
Beekman St., New York. 

— — 

Thrills, Inc., Associated General Publications, 
26 Hunter St., Sydney, NSW, Australia, provides 
a new Australian outlet for American reprint. 

Helen Greenwood has left This Week to edit 
a new magazine to appear in January. The new 
magazine is entitled Everywoman’s Magazine 
and is subtitled Woman's Guide to Better 
Living.” It will be distributed by a series of 
independent chain stores. 

“We would like quality fiction, although we 
will run a number of formula stories. In the 
article field, we’re looking for humor and for 
helpful articles with a subjective slant. 

“We will want short humorous pieces by men 
about their households. This will be a regular 
department tentatively titled ‘That Man Is 
Here.’ We want, too, something like the Read- 
er’s Digest’s ‘Unforgettable Character,’ but con- 
fined solely to women.” Rates are not stated in 
this announcement but presumably will be com- 
©0090 

SHORT-SHORT STORIES WANTED 


Nearly 200 publications are now buying Short-Short 
Stories—some of them paying high prices. My stream- 
lined Course of Instruction has helped many non- 
professional writers to write and sell this type of 
fiction. If you have some writing ability, | can show 
YOU kow to do so. Write for full particulars and 
easy terms. 
MAITLAND LEROY OSBORNE 

23 Green Street Wollaston 70, Mass. 


FORREST CARDELL 


New York Agent 


| Are you a beginner? Do you want to make your 
| first sale—and then more and more as many of 
my clients are doing through my expert, pro- 
| fessional help? You can do it. | have made more 
convincing sales for my clients than | can re- 
|member. My daily, personal contacts with N.Y. 
|editors have done the trick 
My reasonable terms will make it possible for you 
| to try my service. 
Commission: 10%. Fees: $2 on any script up 
| to 5,000 words and 50c per M thereafter. Reason- 
able terms on book lengths. Return postage with 
each MS. Stories and articles with any theme or 
in demand. 


FORREST CARDELL 


Literary Agent and Consultant 
| 84-46 Jamaica Ave. Woodhaven, N. Y. 21) 


petitive with the other markets in this field. 
More information will be published in these 
columns later. 

— Ag] — 

Please note: Several readers have written us 
to protest the inclusion of The Crisis, 20 W. 
40th St., New York 18, among the paying mar- 
kets listed in August Specialist Market List and 
also in Mark Harris’s account of the Negro 
magazine in Gur September issue. These readers 
report refusal of the magazine to pay for ma 
terial used during recent years. 

A WRITER 
Thelma Ireland 
“A penny for your thoughts,” you say. 
Well, that will be just fine, 
If you will pay me by the word 
Instead of by the line. 


FROM LIFE INTO FICTION 
(Continued from Page 12) 

the challenge of circumstance, or the wicked 

man unmoved by tragedy. But no matter 

what the type or form of the story, the 

writer has a definite effect he wishes to 

achieve with his characters, a specific re 


CARTOON CLINIC 


Earn Over $100.00 A Week Cartooning for the 
Trade Journals!’’ 5000 word mimeo brochure explains how 
YOU can do it. too. $2.00. ‘‘How to Write the 7 Types ef 

Gags’’ takes the mystery out of ‘switcheroo’ show - 
. by example, my tricks of writing SELLERS! $2.00 
w to $ell Your Cartoons”’ gives you my tricks of slant- 
ing and marketing to the generals, the way to pick up 
CHECKS $2.00. BEGINNERS: send along a batch of your 
best ink roughs, with any order, for FREE advice on what 
you need do to make ‘em SELL. Further details, 25c. IM- 
MEDIATE REPORTS. Lew Card, 1-10D, La Habra, Calif 


| WRITE FOR BIG MONEY— 
TELEVISION! 


New. big 1950 SPECIALIZED ONE LESSON COURSE 
in TELEVISION, by Will Heideman, shows you all you 
need to know about writing television shows and sel!- 
ing them. How to pick the best type of material, how 
| to write it up, with sample of script and big market 
| list. SPECIAL INTRODUCTORY PRICE—ONLY $1.00! 


“How I 


Don’t delay. Save money by sending your order TO- 
DAY to 
J. C. SLOAN, Publishers’ Agent 


P.O. Box 1008, Dept. A Glendale, Calif. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 

courses in Short-Story Writing, Juvenile Writing 

Article Writing, Versification and others, offer con- 

Structive criticism; frank, honest, practical advice; 

real teaching. All courses moderately priced. 

For full particulars and a sample copy of the 

WRITERS’ MONTHLY, write today to: 

The Home Correspondence School 

| Dept. AJ Springfield 3, Mas: | 


Send self-addressed stamped env- 

POETS: lope for PRIZE PROGRAM; Quarterly 
prizes $25; Poetry Book Contest, etc. You will re- 
| ceive also description of HELP YOURSELF HAND- 
BOOKS ($1 each) containing 999 PLACES TO SEND 

| POEMS. 
KALEIDOGRAPH, A National Mogazine of Poetry | 
(Published monthly since May, 1929; 25c a copy,| 

$2 a year) 


624 N. Vernon Ave. 


Dallas 8, Texas 


sponse he hopes to arouse in his reader. He 
asks himself, What is the keynote of the 
personality which I wish to focus upon and 
to highlight? 

This key note of the personality may be 
the dominating charocteristic or it may be 
the motivating force. We call it the core 
quality. 

The core quality is the single character 
quality which will be made the focal point 
of the story personality. It is dictated by 
the story itself, its situations and action, and 
the values the author chooses to convey. All 
other character qualities must be related to 
it and subordinated to it. Every charted 
detail should stem from, explain, support, 
or further this one aspect of the personality. 

Once the writer has decided upon the 
core quality, the metamorphosis of real life 
person into fiction character has begun. 
Next he will adjust his viewpoint and inter- 
pretation until he sees the character’s move 
ment through the situations and action of 
the story as motivated by the core force. 
Necessary subordination of other motivating 
forces will follow, and the personality will 
of itself gradually assume the specialized 
shape of a fiction character. 

The writer may make up the Character 
Chart early, as an aid to separating, in his 
own mind, the fiction character from the 
original. Or he may prefer to wait until 
after the disassociation has been completed. 
If he uses it early he must bear in mind as 
he works, the over-all effect he wishes to 
achieve with his story as well as the core 
quality he has chosen for his character. He 
will then include only those details of the 
character's life and personality which will 
explain or strengthen or advance the main 
story movement. The very act of putting 
these down on the Chart may help him to 
clarify the new concept of the story charac- 
ter. He may, of course, prefer to postpone 
charting until the transformation has taken 
“ 
WRITE TO SELL | 

Avoid the fumbling which loses sales. 

Use this successful, complete, step-by-step 
guidance: 
Novel Writing Plan (15 Sections) 
Poetry Writing Plan (15 Sections) 
Not sketchy outlines; each plan runs about 
350,000 words. Write for particulars and 
sample sheet. 

Also, completely personal training and 
coaching in short story technique. 
ANNE HAMILTON 
Literary Specialist 
745 S. Plymouth Blvd., Los Angeles 5, Calif. 
tow w+ 
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place. If he charts early, he should check 
later, after the divorcement is achieved, to 
make sure that he has included no irrelevant 
details. 

There is a test which may help the writer 
to determine if he has truly achieved the 
adjusted perspective: Early in his work 
with the story character he can select a 
name, one particularly expressive of the 
story personality. (Preferably it should be 
quite different from the name of the origi- 
nal.) When he finds himself unconsciously, 
automatically thinking of the character by 
the fiction name and no longer connecting 
it with the original real-life name, he can 
be reasonably sure that the inhibiting cord 
that tied the fictional personality to the 
parent real-life source has been severed. 

Another condition peculiar to the creation 
of fiction characters must also be considered 
if one is to get the desired response from 
the reader: A writer is inclined to believe 
that because the person he is using as a 
model drew certain reactions from people 
who knew him, the fiction character will 
arouse those same emotions. ‘This is not 
necessarily true. Character qualities often 
take on entirely different values when writ- 
ten into fiction. 

A great deal is said about making charac- 
ters “sympathetic.” It may sometimes seem 
that far too much is said about it. But the 
writer who is aiming toward professional 
markets might as well face the fact that 
the arousing of reader sympathy for the 
character in his story is an invaluable asset. 
Moreover, it is the simplest way to keep the 
reader's attention and to play upon his 
emotions. 

A story strong in plot or suspense may be 
carried entirely on the emotions of curiosity 
and excitement in the reader. But most 
stories have to do with a character in a 
problem situation, and these stories must 
rely for their success on the reader’s under 
standing and concern, or--as it is termed in 
the trade—reader sympathy. 

When the reader has aligned himself with 
the character, desiring that which the char 


EASIEST WAY TO MAKE $1 to $10 DAILY 
WRITING FILLERS 
The New 1950 Revized Course & Markets 

No long training or professional style and plotting 
technique is needed. You may write that which will 
sell the day you first study the course. Shows how 
to write jokes, news items, juvenile stories and art!- 
cles, household hints, etc. Special sections for sports- 
men, housewives, humorists, etc. Contains samples of 
published fillers. Complete with latest list of over 
150 filler markets and rates. Included, a month of 
he'p on up to 1500 words of your short items if you 
order n.w Return this ad and $1.00 today! 


WILL HEIDEMAN 
Jennie Jewel Drive Orlando, Florida 


October, 1950 


acter desires, fearing what he fears, or at 
least. understanding and being concerned 
with the character’s attitudes and purposes 
and emotions, the writer has an enviable 
hold upon the reader. 

It is a strange fact—but study shows it to 


. . . @S much or as little COLLABORATION 
and REWRITING as your book or idea may 
require. Edited, arranged, typed on good bond 
with one carbon, ready for market. Most at- 
tractive rates... 
R. K. SHIPLEY 

2979 Frankford Avenue Phila., 34, Pa. 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume pub- 
lication, and in all contests. This nation-wide 
record improves constantly. For 25 years, | have 
taught poets, versifiers, and lyric writers how to 
perfect their product, whether written for money, 
pleasure, or self-expression; including my work 
as instructor at NYU and William & Mary. My 
work with pupils, ranging from beginners to 
Pulitzer Prize topnotchers, is done chiefly by cor- 
respondence. My Unabridged Rhyming Dictionary 
($3.60) and Poets’ Handbooks ($1.60) are now 
standard; order from me. Why neglect longer 
the profits and byproducts of versification? Write 
today; you are unfair to yourself to delay longer. 
Send $1 for trial criticism of 1 poem; $3 for 2. 


Bozenkill School of Creative Writing 


Clement Wood, Director Delanson, N. Y. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling 
need editorial revision of their 
cripts. Twenty years’ editorial 
* experience qualifies me to give 
expert assistance with short 
tories and novels. | on helping 
ther writers make sales—! can 
help YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one short story if you men- 
Etion Author & Journalist. Special 
Ecourses in Writing Short Stories 
—Writing for the Juvenile Mag- 
azines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 


WE REWRITE 


your Story on a 10 per cent Commission Basis 
If the Story is salable as you have written :t, 
the manuscript will be rushed to market for 
quick sale. If in our opinion the Story can 
be made salable by rewriting, a Staff Writer 
will supply the technique, the ‘‘polish,’’ the 
professional touch. Particular attention paid 
to Beginning Writers For Reading, Seven 
Page Analysis, plus on-the-script Editing, Cor- 
recting, Polishing, Revising, plus Considera- 
tion for a Complete Rewrite Job on a 10 per 
cent Commission Basis, the only fee you pay: 
$2 per script to 4000 words, 50c a 1000 words 
thereafter plus return postage 

Positively no personal interviews, please. Mall 
manuscripts: ‘‘Attention, Rewrite Desk B.”’ 


RALPH NATHAN 
(Since 1932) 
814 44th Avenue, San Francisco 21, 


Calif. 
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be indisputable—that many characters we ac- 
cept or even admire in real life become 
unattractive or ignoble when written into 
a story. Even readers who tend to be realis- 
tic demand of their fiction heroes greater 
idealism and nobility than they expect from 
real-life persons. 

As an example, consider the common atti- 
tude toward the man who is ambitious and 
industrious in his work. We admire his 
efforts to gain advancement in position and 
in pay. His ambition may seem to us, as 
writers, to be sufficient and _ satisfactory 
motivation for a story character. But, in the 
terms of the reader of fiction, mere ambition 
is materialistic and selfish. Unless the writer 
contrives a means whereby the ambition is 
made noble, he will have to suffer the conse- 
quence of having his story rejected because 


AUTHOR'S EDITIONS 


Have your poems, essays, etc., privately printed 
in attractive book form. Reasonable prices for 
smali, fine editions. 


for further particulars write 


CECIL L. ANDERSON 
11032 McVine Ave. Sunland, Calif. 


“Although | was an established contributor to juve- 
nile magazines, | added encyclopedia and textbook 
morkets through the efforts of 


7338 West Everell Ave. Chicago 31, Illinois’ 
} says Catherine Corley Anderson. 

Write for her details of manuscript criticism ano 

coaching in the juvenile-fiction-writing field today! 


WRITE CARTOON IDEAS! | 


' “BE FUNNY FOR MONEY” shows you how to write 
Ea where to sell. REMEMBER only a selling car- 


toonist IN NEW YORK CITY knows the needs of 
N. Y. markets. Sell the big magazines. Send 25c in 
Cartoonists needing N. Y. agent write 


DON ULSH 


| 123-35 82nd Road, Dept. A.J., Kew Gardens, N. Y. 


ARE YOU A SELLING WRITER? 


If not, my Coaching Plan will get you started. 
Cost low and results thrillingly satisfactory. Write 
for info and free talent quiz. My book, MODERN 
WRITERS, now selling for $3.00. 
MARY KAY TENNISON 
Agent & Councellor 


Room 724, Ninth and Hill Street Blidg., 
Los Angeles — Vandike 4661 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
to help lonely, retined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service. . 

Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 
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“the hero is unsympathetic.” To keep the 
story action unchanged, but to create ad- 
miration and Jiking for the hero, the writer 
must add another factor. 

Thus, if the story is about a doctor, he 
must have some motive besides the usual 
desire to be recognized in his profession and 
to have a conifortable home and economic 
case; he should be primarily moved by a 
great urge to bring relief from suffering, or 
to discover a cure for some incurable dis- 
ease. As we think back over stories we have 
read we have seen this device used innumer- 
able times. The authors, realizing the need 
to build sympathy for their characters, in- 
troduced an undeniably noble motive for 
the purpose of reinforcing the doubtful one. 

The problem is not so simple when the 
character is a business man or woman whose 
work itself cannot be made altruistic. In 
that case, the author adds a noble use for 
the money the character is striving to earn. 
Some devices have been used so repeatedly 
for this purpose that the mere mention of 
them is laughable: paying off the mortgage 
on the old homestead, the little brothers who 
must be given their education, the poor old 
mother who needs an operation. ‘Today's 
writer needs to employ the same technique, 
but he can be original about it. It is best 
if he chooses for the added story factor some 
situation that is closely tied in with his 
character's particular life-story or occupa- 
tion. 

Conscientiousness is another character 
quality that is difficult to handle. The girl 
we know who conscientiously makes her 
plans and works hard to achieve them may 
seem an earnest and admirable individual; 
but in fiction her pre-planning may appear 
as calculation, and her determined striving 
may be not only unattractive but annoying. 
If the writer wants to use this type of girl 
as a heroine, he will need another story ele- 
ment. Either her goal must be a noble one, 
as in the former example, and the reader 
able to see the unquestioned necessity for 
her drive; or a character quality must be 
added to offset the unsympathetic effect of 
her conscientiousness. 

In modern fiction, the most popular of 
these seasoning elements is humor. The girl 


Television Demands New Writers 
Why Not Get in the Ground Floor of An Entertain- 
ment Medium That’s Sweeping the Country? Stories 
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can be shown to be earnest at heart, and so 
far as the story’s problem and action are 
concerned, she may carry the role of a plan 
ner and a plugger, but one can make her 
gay, give her comedy lines. Magazine stories 
frequently present this type of heroine, the 
sincere, noble-hearted little wife who, in 
stead of sitting down with her husband for 
an earnest important discussion, laughs gaily, 
rumples hubby's hair, and makes a_ vital 
suggestion as if the idea had just crossed 
her blithe little mind. Hubby laughs, spanks 
her, argues back, and everything ends with 
gaiety and success. We may object, we may 
believe that there are situations which 
should be handled with seriousness, that the 
fictional light touch is out of place and 
absurd. We ourselves may like earnest con 
scientious people. But gaiety works magic 
with readers, and because it does, it works 
magic also with editors. ‘This fact the pro- 
fessional writer cannot afford to overlook. 

Variation in character values is also true 
in the obverse: The irresponsible husband 
and father, the weak cheerful fellow who 
sits around the corner store chatting with 
his pals and drinking beer instead of pro 
viding a home for his children, is, in real- 
life, a tragedy to his family, a trial to his 
friends, a point of concerted disapproval in 
the community. But when he is written 
into a story, he is likely to become, sur 
prisingly, a lovable and appecling fellow. 
All he needs is a touch of humor, a vast 
amount of relaxation, an occasional gentle 
smile at the baby and the average reader 
wili love him. 

When the writer's purpose is to make the 
reader dislike this jaunty irresponsible chan 
acter, he must add another trait; he must 
make him glowering or humorless, or reveal 
hin in a momentary viciousness beating his 
wife or kicking the dog. Without this addi 
tional unmistakably ugly characteristic, the 
writer's whole plan for his story can be in 
validated. 

\ sequel to this example is the attitude 
of the reader toward the wife of the charm 
ing no-account. She may be a fine sincere 
woman, caring for her children, driving het 
self to work beyond reasonable limits of 
endurance in her efforts to keep her family 
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going, but if ever she reproaches her jaunty 
husband for his failure to provide, she is 
a scold, a shrew. Editors and readers who 
might feel real concern and liking for such 
a woman in real life, and who would 
thoroughly dislike the husband, have been 
known to say about a story in which these 
two characters appeared, “There is all too 
little gaiety and tenderness in the world. 
‘This nian for all his weakness, does contri- 
bute those qualities. Personally, I found my- 
self charmed by him. Materialistic values 
are not so important as you seem inclined 
(through the character of the wife) to make 
them.” Such a comment may seem like ap- 
palling naivete to us. But no matter how 
naive, it is an attitude the writer must con- 
sider if he hopes to gain a paying audience 
for his work. 

Certain lesser aspects of character must 
be examined for their possible exaggerated 
effect when transposed into fiction. Slang, 
for example, and profanity and blasphemy, 
when used in a story multiply to five or six 
times their usual real-life emphasis. In the 
first writing of the conversation of a pro- 
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fane or blasphemous man whom one _ is 
putting into a story, the writer may, to satis- 
fy his desire for accuracy, quote him literal- 
ly; but checking on reader-reaction to this 
draft will disclose the fact that the use of 
profanity seems overdone. Often this exag- 
geration in effect can make the character 
unconvincing or the characterization irritat- 
ing. It is not so much a matter of offend- 
ing the reader, for even to those readers to 
whom profanity is not offensive it may seem 
to be not a realistic reproduction of the 
character's actual speech, but instead, ex- 
travagance or arrogance on the part of the 
writer. It is advisable, therefore, to cut 
blasphemy and profanity to one-sixth its 
actual use. It is a character flavoring, a very 
little of which serves the purpose. 

Slang has an unexpectedly strong vulgariz 
ing effect when written. The writer must 
subdue or reduce the use of slang if he is 
to reproduce accurately in his fiction char 
acter the quality of the real person. 

Often writers concern themselves with the 
possible difficulties involved in the event 
the individual from whom they have drawn 
their fiction character should recognize him- 
self in their story. This is not the problem 
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it would seem. If the characterization is a 
favorable one, the original and his friends 
will probably be pleased. If, on the other 
hand, the characterization is an unfavorable 
one, the probability is that the individual 
will not identify it with himself. This may 
be because subconsciously he resists the 
identification; or it may be because, like 
most people, he has an entirely different 
image of himself from that which the writer 
has observed and presented. Or the writer 
may have selected and expanded a minor 
character trait that is so disproportionate to 
the whole actual personality that even 
friends of the original will not detect the 
resemblance. 

An anecdote is related by an author who 
used her next door neighbor as a model for 
an unsympathetic fictional character. When 
her story was sold the author began to worry 
about the possible results when her neighbor 
discovered what she had done. ‘The day 
the magazine appeared she was in a high 
state of nerves. From her window she saw 
the neighbor hurrying across the lawn, the 
offending magazine in her hands. ‘The au- 
thor was sure that now she would reap the 
rewards of perfidy. To her amazement her 
neighbor greeted her with a pleased and 
excited: “Your story is simply wonderful, 
and SO TRUE. J know people exactly like 
that!” 

The real difficulty which the writer faces 
when drawing from life for his fiction lies 
in his use of identifiable situations and 
happenings. There he may make himself 
liable for action on the counts of Defama- 
tion of Character or Invasion of Rights of 
Privacy as interpreted by law and court 
decisions. 

Here, however, we are dealing only with 
character. It should be clear by this time 
that although the genesis of a fiction char- 
acter lies in the writer’s observation or know- 
ledge of an individual, the limited vision 
which anv one person may have of another, 
plus the exigencies of story form to which 
the characterization must be submitted, plus 
still further the interpretations reflecting 
the author himself, leaves only a fragment 
of the original to identify. The fiction chan 
acter, Whatever its inspiration, is born of the 
author and sired by the story. 
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